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GLOBAL ENTREPRENEURSHIP AS KEY CHALLENGE FOR
INTERNATIONAL BUSINESS ADMINISTRATION

GLOBALNE PODNIKANIE AKO KLUCOVA VYZVA PRE
MEDZINARODNE PODNIKANIE

Iryna RESHETNIKOVA - Viktoriia APALKOVA

ABSTRACT

In the article authors investigate the notion of global entrepreneurship from the theoretical
point of view and presents own definition of this term. They also suppose that cross-cultural
patterns have dramatic influence on entrepreneurship development in a country that in turn
will have an effect on its financial performance. In this regard they build a model of interaction
between cross-cultural management and key drivers of development for global
entrepreneurship.

Key words: global entrepreneurship, cross-cultural management, scalable startup
entrepreneurship, social entrepreneurship

ABSTRAKT

V clanku autori skimaji pojem globalne podnikanie z teoretického hl'adiska a prezentuju
vlastnu definiciu tohto pojmu. Predpokladaju tiez, Ze medzikultirne vzorce maju dramaticky
vplyv na rozvoj podnikania v krajine, ¢o bude mat’ na druhej strane vplyv na jeho financnud
vykonnost. V tejto slvislosti vytvaraju model interakcie medzi medzikultirnym riadenim a
k'i€ovymi hnacimi silami rozvoja pre globalne podnikanie.

KI'icové slova: globalne podnikanie, medzikultdrne riadenie, scalable startup podnikanie,
socialne podnikanie

JEL KLASIFIKACIA: M16, 126, L31, M13

INTRODUCTION

Global competition and rapid technological development affect the acceleration of the
process of internationalization of the company. Earlier, internationalization for many
companies was the next stage in enterprise development, but recent studies have shown that
some companies did not follow the scheme proposed by the Uppsala model. They got the
name of global businesses.

Global entrepreneurship is a phenomenon of the end of the XX - beginning of the XXI
century. The traditional view of transnational corporations as a leading international form of
business is changing. Today in the system of international trade, enterprises are leading if
they are rapidly developing around the world. They operate in an intensive global environment
and do not pay much attention to the home market.

A global company is an enterprise that, working in several countries, achieves such
benefits in research, production, marketing and finance that is not available to its home
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competitors; the company considers the whole world as a single market, minimizes the
importance of national borders and invests capital, acquires raw materials and components,
sells its products wherever it can bring profit.

1 REVIEW OF RELATED LITERATURE

There are many approaches to determine term of “global entrepreneurship” in scientific
and economic sources. For example, «Financial Times» defines global entrepreneurship as “a
trait or characteristic of a global leader. Global entrepreneurs are professionals who use their
global understanding and connections to identify transnational and cross-cultural opportunities
and turn them into new value-creating initiative. While entrepreneurship usually means the
creation of a new business, the scope of many global leaders' efforts go beyond business
creation (Financial Times, 2020).

In the international business literature, firms that internationalize early in their life cycle
are referred to as “born globals” (Rennie, 1993), “international new ventures”, “global
startups” (Oviatt & McDougall, 1994), or “instant internationals” (Fillis, 2001). The term born
global, however, has acquired a dominant position despite being defined in different ways by
different scholars.

Rennie M. introduced the concept of "global enterprise" and focused on research on
how to set up and develop a small business that can meet the needs of customers in the
global niche. For the first time, this concept is mentioned in the McKinsey report for the
Australian Industrial Council. An analysis of the local companies' performance has shown that
some new enterprises are successful in the global market without an adequate base on the
domestic market.

One of the definitions that is widely used in the literature was by Kwaite which says
that global enterprises are companies created after 1976 with foreign sales, accounting for
25% or more of total sales, which began exporting during the three years after its discovery.
Similar definitions were used by Madsen T. and Servet P. in their study of global enterprises.
In our opinion, the definition of Knight G. is the most comprehensive and most complete.
Despite the fact that the researcher provides a comprehensive definition of global enterprises,
he also notes that this topic needs further research. In turn, Kiuvalainen O. approaches to this
issue is rather concise. Global enterprises - these are firms that are rapidly internationalized
with a high proportion of foreign sales in total turnover (Smolarski — Kut, 2011). He also argues
that there are different types of global enterprises: born internationally (exported only to the
nearest markets); born on a global path (exported all over the world). Granicki J. uses the
concept of "congenital exporters." Such firms can:

a) overcome the barriers and challenges that arise when a company is created at the

same time and with the commencement of export activity,

b) b) to understand trends in international markets, national comparative advantages

and competitive forces in various spheres,

¢) c) develop and implement international strategies, form comparative advantages

and overcome shortcomings.

Bell J. considers the concept of "born again in global" as an addition to the phenomenon
of global enterprises. These are companies that were well-placed in domestic markets and did
not have much motivation to internationalize, but which were unexpectedly covered by the
global market environment. Ukrainian economist Strelnyk S. O. made comprehensive research
of phenomenon of global entrepreneurship insisting on necessity to study and investigate
behaviour not only multinational corporations but also international activity of small and
medium businesses (Strelnyk, 2016).
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Strelnyk S. defines Global entrepreneurship is a kind of activity aimed at creating or
seeking a unique product, technology, service, its production and distribution on the global
market for profit, accompanied by the formation of appropriate economic, legal, social and
other relations. We believe that in this definition the role of the globalization of the company
is poorly identified, nothing is said about the export components and the specific time frame
for its achievement. So, we think that the global entrepreneurship should have a number of
attributes which make it unique and distinguish from other business activities. These are:

a) the quick access to international markets,

b) global niches,

c) solid share of export in revenue of the company (at least 25%),

d) focus on technology and innovation in business activity.

international
markets
(first 2-3
years)

Global Global
entrepreneurship niches

Technology
&

Innovation

Export
amounts a
solid part of
financial
revenue of a
company

Figure 1: The main attributes of global entrepreneurship
Source: Own processing

Quick access to international markets means that firms do not obligatory pass all
stages of incremental company development related to conquering the domestic market, then
neighbouring markets and only after that distant markets. The global entrepreneurs pass
theses stages very fast or simply miss some of them and penetrate international market from
the launch. According to most of sources they do it during the first 2-3 years.
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Global niches mean that the firms target global niches and develop a global presence
from or within one or three years of their founding

Solid part of export in financial revenue of a company means in that term that export is
a sign of international activity of the company. According to recognized studies and reports
(Knight — Cavusgil, 2004) the start point of export’s share in company sales is 25% in order
to consider entrepreneurship as a global one.

In terms of technology & Innovation and by highlighting this feature, we want to draw
attention to the fact that an entrepreneur (start-up) in order to become successful in the global
market has to overcome technological and financial difficulties and offer a new product or
service, which means innovation. In this vein, it is tightly overpowered with Schumpeter’s
classical theory of innovation (Schumpeter, 1934). Schumpeter argued that anyone seeking
profits must innovate. That will cause the different employment of economic system’s existing
supplies of productive means. Schumpeter believed that innovation is considered as an
essential driver of competitiveness and economic dynamics (Sledzik, 2013).

Many new technology firms are in a better position to target competitive positions in
international markets by working with global partners to innovate and pilot new disruptive
technologies (Coviello — Taney, 2017). The latest research suggests that the information age
has enabled the adoption of a new techno-economic vision for the emerging structures and
processes in international business in general.

Thus, we define the global entrepreneurship as a business activity with high share of
export sales focusing on international markets and overcoming financial and technological
limitations by providing a new product or service.

2 THE CURRENT STAGE OF GLOBAL ENTREPRENEURSHIP DEVELOPMENT

The Global Entrepreneurship Monitor, GEM, deeply surveyed entrepreneurship in more
than 100 countries used the definition of internalization of entrepreneurship at the level of
25% or more of sales to international customers. In the report of GEM the impact of
entrepreneurship is measured by three main criteria: job creation, innovation,
internationalization.

In last report (GEM CONSORTIUM, 2019) it is founded that global entrepreneurship
is more developed in economies with small populations, such as Luxembourg, Cyprus,
Slovenia, and Qatar, because entrepreneurs often seek customers beyond their small internal
markets. In contrast, countries with large populations such as China, the United States,
Indonesia, and Brazil, provide large and diverse, as well as familiar, internal markets that may
be attractive and sufficient for most entrepreneurs. However, is not a rule. For instance, India
is an exception, with over one-fourth of entrepreneurs selling outside this large country’s
borders.
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Figure 2: Level of Internationalization in Total early-stage Entrepreneurial Activity (TEA)
among adults (ages 18 — 64)
Source: based on GEM Report (GEM CONSORTIUM, 2019)

Countries with the highest internationalization rates in Europe, except Switzerland,
are all members of the European Union (EU). However, this is not the case for all EU countries;
for example, less than 10% of entrepreneurs in Poland, Bulgaria, the Netherlands and Spain
are international.

The Middle East displays among the highest levels of internationalization, with over
half of entrepreneurs in Lebanon and Morocco classified as international. High
internationalization occurs also in Qatar, UAE, and Saudi Arabia.

Latin America and the Caribbean is the least international of the regions. Almost no
entrepreneurs are classified as international in Brazil. The highest level of internationalization
can be observed in Puerto Rico, which conducts most of its trade with the United States.

Canada, sharing a border and major trade with the United States, reports 44% of its
entrepreneurs as international.

According to last findings of the GEM (GEM CONSORTIUM, 2019) the Middle East and
Africa region contains economies with the highest levels of international entrepreneurship,
where 59% of entrepreneurs in Lebanon and 55% in Morocco state that 25% or more of their
sales are to international customers.
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_______________________________________________________________________|
3 TYPES OF GLOBAL ENTREPRENEURSHIP

Global entrepreneurship is the system of firms that are rapidly internationalized with
a high proportion of foreign sales in total turnover — up to 25% (UNCTAD, 2018). By
summarizing existing resources we can highlight four main types of global entrepreneurship:

1. Small business entrepreneurship

In today’s world, the majority of businesses are still small businesses. In the U.S, 99.7% of all
companies are small businesses and they employ 50% of all non-governmental workers. They
are mostly barely profitable, but they make profits only to make a living and support their
families. Such businesses lack the scale to attract venture capital and they are funded via
friends/family or small business loans. Examples of small business entrepreneurship include
hairdressers, grocery stores, electricians, carpenters, plumbers, consultants, etc.

2. Scalable Startup Entrepreneurship

In this type of entrepreneurship, entrepreneurs start their company believing that their vision
can change the world. Their funding comes from venture capitalists and they hire the best
employees. Finding a scalable and repeatable business model is their goal. Once they find it,
further funding from venture capitalists is required for growing their business. Scalable
startups only make up a small proportion of all businesses due to the risk capital and outsize
returns. Examples of scalable startup entrepreneurship include Facebook, Instagram, Online
shopping for electronics, etc.

3. Large Company Entrepreneurship

Large companies through sustaining innovation, offering new products that are variants
around their core products. New products are developed in order to meet with changing
customer needs and advanced technology. Often, companies do this by partnering with or
buying innovative companies. Examples of large company entrepreneurship include Google,
Microsoft, Samsung, etc.

4. Social Entrepreneurship

Social entrepreneurship is where an entrepreneur creates products and services to solve social
needs and problems. Their only goal is to make the world a better place and not to make
profits or acquire wealth. They can be non-profit, profit or hybrid. One example of social
entrepreneurship is an organization named Safepoint Trust by Marc Koska, which works to
redesign medical tools and introduce inexpensive non-reusable syringes for underfunded
clinics around the world. This organization was able to deliver 4 billion safe injections across
40 countries with their breakthrough Auto-Disable syringes.

4 THE ENVIRONMENT FOR GLOBAL ENTREPRENEURSHIP DEVELOPMENT

The natural environment for the successful development of entrepreneurship is a
market economy with a developed infrastructure. Therefore, for a continuous reproduction of
entrepreneurship in a society, certain preconditions are necessary: economic, legal,
psychological and others.
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Figure 3: Economic, legal, psychological preconditions for global entrepreneurship
development
Source: Own processing

For successful business activity, it is necessary to be able to analyze the external
environment and predict its changes. For the purpose of analysis, distinguish certain elements
of the business environment:

1. Physical or geographical

2. Demographic

3. Socio-cultural

4. Ecological

5. Scientific and technological
6. Legal

7. Economic situation

8. Political situation

9. International

10. Institutional.
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Entrepreneurship plays an important social role in ensuring social and economic
development of the country. It s due to that factors that entrepreneurial structures:
a)create the largest share of added value,
b)satisfy the demand for the vast majority of goods and services,
c) create the largest number of workplaces for citizens.

The balanced development of each segment of entrepreneurship will contribute to the
formation of sustainable value added chains, which include small, medium and large
enterprises that interact on an equal partnership basis and fair competition.

* excessive tax pressure;

* low level of loans’ availability;

« insufficient demand from consumers;

« frequent changes in economic legislation;

 shortage of working capital;

* excessive regulatory pressure;

* negative attitude of society towards
entrepreneurship;

 low quality of dialogue with public authorities.

» optimization of the regulatory environment;

» development of entrepreneurial culture and human
resources;

« accelerating transfer of technology and innovation;

« rehabilitation and restoration of solvency of
"honest" enterprises;

« increasing access to financial resources;

« improving quality of business management;

« creation of effective business networks;

» expanding access to external markets.

Basic conditions for business
development:

« macroeconomic stability;
o protection of property rights;

* competitive environment;

« developed physical infrastructure;

« political stability;

« effectiveness of state regulation of the economy.

\.

Figure 4: Factors affecting global entrepreneurship development in the country

Source: Own processing
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5 CROSS-CULTURAL MANAGEMENT ISSUES

When entering an international level, entrepreneurs should consider cross-cultural
differences. Cross cultural management involves managing work teams in ways that considers
the differences in cultures, practices and preferences of consumers in a global or international
business context. Many businesses have to learn to modify or adapt their approaches in order
to compete on a level in fields no longer bound by physical geography with online interactions
more common in business and other situations.

Modern international management considers culture as an organizational resource,
and cultural differences as a form of organizational knowledge that encourages the solution
of interethnic cultural problems.

Thus, in the human resources management system, the cultural characteristics of a
nation become one of the reserves for the development of the organization, which objectively
makes it necessary to consider this circle of problems not only at the applied, but also at the
theoretical level.

The Global Entrepreneurship Monitor, GEM, deeply surveyed entrepreneurship in more
than 100 countries used the definition of internalization of entrepreneurship at the level of
25% or more of sales to international customers. In the report of GEM the impact of
entrepreneurship is measured by three main criteria: job creation, innovation,
internationalization.

In 47 economies assessing family business activity, nearly one in five entrepreneurs are
starting businesses that will be owned and/or managed with family members. Colombia, the
United Arab Emirates, and Uruguay report (GEM CONSORTIUM, 2019) the highest level of
family-based entrepreneurship, accounting for over one-third of entrepreneurs.

Over time, the diversity of cultures, the practice of conducting international projects
increases, while the need for cross-cultural management as an instrument for making effective
decisions in the context of cultural and linguistic differences and characteristics increases.

CONCLUSIONS

With the development of new technologies, small businesses with niche products have
more and more opportunities to enter the global market. The complexity and dynamism of
the development of a global competitive environment necessitates the creation of new forms
of business.

One of these new forms has become global entrepreneurship. Global entrepreneurship
is the system of firms that are rapidly internationalized with a high proportion of foreign sales
in total turnover (up to 25%).

State actions that create opportunities for global entrepreneurship development are
optimization of the regulatory environment; development of entrepreneurial culture and
human resources; accelerating transfer of technology and innovation; rehabilitation and
restoration of solvency of "honest" enterprises; increasing access to financial resources;
improving quality of business management; creation of effective business networks;
expanding access to external markets.
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INTENZITA ZAPOJENIA SA KRAJINY DO MEDZINARODNE]
DELBY PRACE — OTVORENOST EKONOMIKY

INTENSITY OF COUNTRY INVOLVEMENT IN THE
INTERNATIONAL DIVISION OF LABOR — OPENNESS OF THE
ECONOMY

Jana NASCAKOVA — Stanislava BARICOVA

ABSTRACT

Based on the available data collected from the official Slovak government sites and the
European statistics the main objective of the article was to find out what was the development
of the main foreign trade indicators for Slovak republic. We have focused on the openness of
the Slovak economy from the international trade perspective.

Key words: foreign trade, indicators, openness of the economy, intensity

ABSTRAKT

Ciel'om prispevku je zistit' vyvoj vybranych hlavnych ukazovatelov zahrani¢ného obchodu
Slovenskej republiky. Na zaklade dostupnych, oficidlne zverejnenych Udajov tykajlcich sa
zahrani¢ného obchodu Slovenskej republiky, bola zistovana intenzita zapojenia sa Slovenskej
republiky do medzindrodnej del'by prace a zahrani¢ného obchodu (Otvorenost’ ekonomiky).

KI'icové slova: zahranicny obchod, ukazovatele, otvorenost’ ekonomiky, intenzita

JEL KLASIFIKACIA: F14

uvoD

ZahraniCny obchod je najstarSia a najCastejSia podoba vnutornych ekonomickych
vztahov a zéroven aj najdynamickejsi prvok vyvoja svetovej ekonomiky. Zakladné hl'adiska
zahrani¢ného obchodu k narodnej ekonomike su: ako vplyva na domace hospodarstvo a ako
je stanovena Struktura exportu a importu. (Plchova, Jirges, 1993)

Podl'a Vysnovskej a Machajovej (2008) sa chape zahrani¢ny obchod ako vymena
tovarov medzi jednotlivymi krajinami a zlucuje narodnt ekonomiku so svetovou.

Zahranicny obchod ma pomerne samostatné postavenie v narodnom reprodukénom
procese. Zanechava trvalejSie pdsobenie na ekonomickil rovnovahu, sortimentnd a
Strukturalnu skladbu. Hlavnou Ulohou zahrani¢ného obchodu je vymena tovarov a sluzieb
medzi danymi krajinami. Medzi nadvazujlce ulohy patria napriklad popredajné sluzby, pohyby
Gverov, ekonomickd integracia, podnikanie v zahrani¢i a mnoho dalSich. Tieto Ulohy su
podriadené od stupfa rozvoja vyrobnych pracovnych sil, od geografickych a prirodnych
podmienok, od Struktary trhu aod dalSich faktorov ekonomického rozvoja. (Michnik,
Smrekova, 1994)

Vyznam zahrani¢ného obchodu vnitornych ekonomickych vztahov mozeme rozdelit’
do r6znych hl'adisk:
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Efektivnost’— sustredenie sa vo vyvoze na tie tovary, ktoré docielia maximalnu Usporu vyrobnej
prace. Na tieto tovary sa dalej upriamuje vyvoj, vyskum, propagacné Usilie a pod. Ked' je
ekonomika krajiny mensia a otvorena, tak sa musi koncentrovat’ na zvySenie
konkurencieschopnosti a export tovarov danej krajiny je doraznejsi.

Proporcionalita — na svete existuje len par krajin, ktoré maju velky domdaci trh a priemysel,
ktory ma vlastny vyvoj. Takéto krajiny potom maju UpInd surovinovl zakladru a dokazu pokryt’
celi domacu priemyselnt vyrobu. Je to napriklad USA a Rusko.

Demonstrativny efekt — rozvoj hospodarstva v danej krajine sa urcuje podl'a exportu tovarov
a sluzieb. Na druhej strane je import, ktory rieSi problém proporcionality a zaroven je to urcita
demonstracia svetového technického, mddneho trendu vplyvat’ na spolocensky a ekonomicky
pokrok. (Svatos, 2009)

Uvedené faktory vplyvaju na jednotlivé ekonomiky rézne. Z toho vyplyva, ze ¢im je
krajina vacsSia a ma viac obyvatel'ov, tak je mensia miera zavislosti ekonomiky na vndtornych
ekonomickych vztahoch. Z nadrodohospodarskeho hl'adiska mozeme definovat’ dva pristupy k
zahrani¢nému obchodu:
aktivny pristup — v tomto pristupe sa kladie vel'ky déraz na hl'adisko efektivnosti. DolezZité je,
aby Stat vytvaral priestor pre exportérov a odstranoval prekazky medzi vyrobnym procesom
danych podnikov a samotnym umiestnenim vyrobkov na zahranicné trhy,
pasivny pristup — tento pristup je zamerany hlavne na hl'adisko proporcionality. Hlavym ciel'om
je zabezpecenie plynulosti reprodukéného procesu. Niektori predstavitelia charakterizuju
export, ako urcity druh zla, ktoré musime podstupit’, aby sme ziskali devizové prostriedky pre
Stat. (Benes a kol., 2004)

Ked' si medzi viacerymi krajinami vzajomne previazané ekonomiky, su stabilnejsie ich
celkové vztahy. Vnitorné ekonomické vzt'ahy napomahaju k tomu, aby boli silnejsie mierové
spoluprace a aby sa znizovalo riziko konfliktu. Zahrani¢ny obchod ma vplyv aj na vzdelanostny
rast krajiny. Obyvatelia, ktori su Specializovani na export tovarov v krajine, maju intenzivnejsi
prehlad o technickych novinkach, formach zahrani¢nej spoluprace, jazyku a aj narodnych
kultdrach. (Svatos, 2009)

Vyuzitie komparativnych vyhod urluje v praxi produkciu réznych tovarov a tiez
intenzitu zapojenia podnikov do podnikatel'ského prostredia. Miera zapojenia sa krajin do
zahrani¢ného obchodu je rozna. Pozname krajiny, ktoré su silne zavislé, priemerne zavislé,
relativne nezavislé, a také krajiny, ktoré sa len nepatrne zapdjaju do zahrani¢nej vymeny
tovarov. (Zabojnik, 2015) Aby mohla vzniknlt' urcita zavislost' medzi krajinami v zahrani¢nom
obchode, musia sa tieto krajiny zapajat’ do medzinarodnej del'by prace (MDP). Hlavnou Crtou
medzinarodnej delby prace je Specializacia produkcie. To, Ze jednotlivé podniky sa Specializuju
na roézne vyrobky a sluzby, vedie k ich vzajomnej zavislosti MDP tvori podstatu
medzinarodného obchodu a v sucasnosti su vsSetky krajiny istym sp6sobom zapojené do
zahrani¢ného obchodu. (Vysfovskd, Machajova, 2008) Hlavnym ekonomickym zmyslom MDP
je dosahovanie Uspor narodnej prace, ktoré vznikaju v doésledku vyuZivania vybavenia
narodnej ekonomiky urcitymi vyrobnymi faktormi. Tato vyhoda vyplyva z p6sobenia zakona
ponuky a dopytu na trhu vyrobnych faktorov. (Lipkova 2012)

1. INTENZITA ZAPOJENIA SA KRAJINY DO MEDZINARODNEJ DEL'BY PRACE

Pre zahranitny obchod je vyznamny ukazovatel' stupen otvorenosti ekonomik
vyjadrujlci intenzitu zapojenia sa krajiny do medzinarodnej delby prace a vyznamnost
zahrani¢ného obchodu. Urcuje ho pomer objemu (obratu) zahrani¢ného obchodu a hrubého
domaceho produktu danej krajiny (Zabojnik, 2015). Muchova a kol. (2011) vidia podstatu
otvorenosti ekonomik krajin v Specializacii krajin na produkciu vyrobkov a tym aj vo vyuzivani
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Uspor z rozsahu v nakladovej funkcii, ktora je zalozend na fixnych nakladoch. Stupen
otvorenosti ekonomik krajin ovplyviuju: y

vecné faktory - tykaju sa ekonomického rozmeru a vyspelosti krajiny. Cim mensi je ekonomicky
rozmer a vysSia je ekonomicka vyspelost’ krajiny, tym je vySsi stupen otvorenosti ekonomiky
krajiny,

systémove faktory - vo forme pravnych noriem, ekonomickych nastrojov, zvykov a tradicii.

Trhové ekonomiky s liberalnou obchodnou politikou maju dopad na vyssi stupen
otvorenosti ekonomiky. Sklon k zvySovaniu miery otvorenosti ekonomiky je charakteristickou
¢rtou MDP. Od stupna zapojenia sa do medzinarodnej delby prace, t. j. miery otvorenosti,
mozno vymedzit' dve kategorie narodnych ekonomik: Uplne uzatvorené (autrakcné) a Uplne
otvorené ekonomiky. (Lipkova, 2012) V pripade, ak by narodné hospodarstvo (Stat) vobec
neprichadzalo do kontaktu s ekonomikami zahrani¢nych krajin, tzn. ze celd jeho produkcia by
bola odkazana na vyluéne domace zdroje a jeho HDP spotreblvaju iba obyvatelia jeho trhu,
hovorili by sme o uzavretej ekonomike. (Novak, Slosar, 2008) ,,Pod pojmom upine otvorené
ekonomiky chapeme také ekonomiky, ktorych rozvoj je determinovany tendenciami rozvoja
vo svetovom hospodarstve. Zahranicno-ekonomické vztahy sa neustale rozsiruju. Zahranicny
obchod sa podiela vysokou mierou na HDP, t.j. znacnd cast’ vyrobnej produkcie (t.j. naprikliad
viac ako 50 %) sa realizuje na zahranicnych trhoch a vacsina tovarov osobnej a vyrobnej
spotreby na domacom trhu pochddza zo zahranicia, t.j. dovozu." (Lipkova, 2012)

Intenzita zapojenia sa krajiny do medzinarodnej del'by prace zavisi od:

v vel'kosti tuzemského trhu,

4 moznosti produkcie pol'nohospodarskych a priemyselnych firiem,

v prirodnych a klimatickych podmienok,

v inych javov, ako napriklad politickd situacia a pod. (Korémaros$ a kol., 2003)

,Otvorenost’ ekonomiky sa vo vseobecnosti vnima a identifikuje po linii jednotlivych
foriem medzindrodnych ekonomickych vztahov, t. j. medzinarodnych tokov tovarov a sluZieb,
tokov kapitalu (redlneho aj financného), medzindrodného transferu technologii a inovacii,
medzinarodného toku periazi (deviz) a medzinarodnej migracie." (Outrata, 2009)

Lisy (2016) uvadza moznost’ vypoctu otvorenosti ekonomiky, resp. miery zapojenia
krajiny do medzinarodného obchodu, jednym z najjednoduchsich spésobov vypocCtu danej
problematiky. Meria podiel MO k hospodarskej Cinnosti, konkrétne podiel importu, exportu
(dovozu, vyvozu) alebo zahrani¢ného obchodu ako celku voci HDP analyzovanej krajiny.
Lipkova (2012) kvantifikuje okrem uz spominanej metddy vypoctu miery zapojenia do svetovej
delby prace aj moznost’ vyuzitia podielu zahraniCnych investicii na celkovych domacich
nakladoch.

Export povazujeme za ekonomicky prinos. Vyvazajuca ekonomika eviduje rast
produktu v pripade, ked' vyvaza Cast’ produkcie z tuzemska na podnet dopytu zo zahranicia.
Rast produktu je spojeny s poklesom nezamestnanosti. (Mulacova a kol., 2013) V praxi sa
stretdvame aj s pojmom Ccisty export (saldo obchodnej bilancie), ktory uréime ako rozdiel
exportu a importu, ¢im zistime, ¢i sa v danom obdobi z krajiny viac vyvazalo ako dovazalo.
Samozrejme, Cisty export m6ze mat’ aj zapornd hodnotu a to v pripade, ak by prevySoval
dovoz nad vyvozom - obyvatelia by viac spotrebovali (nakupovali) dovazané produkty ako by
sa vyrabalo a nasledne vyvazalo. (Lisy a kol., 2013)

Import produktov je negativny vzhladom na uroven produktov, o sa tyka
aj zamestnanosti v ekonomike dovazajlcej krajiny. U spotrebitela moze byt tento import
vnimany kladne vzhl'adom na zvysSenie konkurencie na strane ponuky, tzn. pravdepodobnost’
zZniZenia ceny, a cenovo dostupnejsi, Sirsi sortiment. (Mulacova a kol., 2013)

Obchodna bilancia vykazuje o fyzickom pohybe tovarov a sluZieb cez hranice Statu za
uréité obdobie v penaznych jednotkach. Celkova hodnota importu odcitand od celkového
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exportu krajiny je nazyvana saldom obchodnej bilancie. V pripade exportu, ktory prevysuje
import, mézeme hovorit' o aktivnom salde obchodnej bilancie — krajina odcerpava cast’
narodného dochodku krajinam, s ktorymi ma aktivne saldo. Ak je situacia opacna, mozeme
povedat, Ze saldo obchodnej bilancie je pasivne. MOZe nastat’ stav vyrovnanej obchodnej
bilancie vtedy, ak obchodna bilancia nevykazuje ani deficit a ani prebytok — krajina ¢ast’ svojho
narodného dochodku presutiva do zahranicia. (Lipkova 2012)

HDP, resp. hruby domaci produkt, sa povazuje za komplexné meradlo celkovej Grovne
vyroby a moézeme ho vymedzit' z dvoch hl'adisk. Z vecného hl'adiska sem patria vSetky finalne
statky, ktoré boli vyrobené, a sluzby, ktoré boli poskytnuté za urcité ¢asové obdobie vyrobnymi
faktormi (praca, pOda, kapital) na Gzemi analyzovanej krajiny bez ohladu na ich Statnu
prislusnost. Z hodnotového hladiska urcujeme HDP ako trhovu hodnotu vsetkych finalnych
statkov a sluzieb, ktoré boli vyrobené (statky) a poskytnuté (sluzby) na Gzemi danej krajiny.
Ak vyjadrime hodnotu HDP v trhovych cenach, povazujeme ho za nominalny hruby domaci
produkt. V dosledku inflacie, ktord meni bezné trhové ceny a zmeny mnozstva vyrobenych a
vyvezenych produktov, tento nominalny HDP neposkytuje objektivne Udaje o vykonnosti
ekonomiky. Z tohto dovodu sa na porovnavanie aktualneho HDP s HDP inych rokov vyuziva
realny hruby domaci produkt, ktorého hodnotu vyjadrime v stalych cenach. HDP je primarnym
ukazovatelom ekonomickej aktivity, ktory mozno urcit’ tromi spdsobmi, a to: vyuzitim
vydavkovej metddy, v ktorej sa predpoklada, ze penazné vydavky vynalozené na obstaranie
sa rovnaju hodnote nakupovaného tovaru, dochodkovej, ako sucet déchodkov za sluzby
vyrobnych faktorov, a produkénej metddy, resp. tovarovej, pri ktorej sa uvazuje o vsetkych
findlnych statkoch a sluzbach, ktoré boli vyrobené na Uzemi Statu za urcité obdobie a su
vyjadrené v beZnych cenach. (Assa, 2017)

2. METODIKA VYPOCTU UKAZOVATELOV

Obchodna bilancia — saldo obchodnej bilancie

Obchodna bilancia predstavuje rozdiel medzi vyvozom (tovarov a sluzieb) z domacej
krajiny a dovozom do domacej krajiny zvycajne v obdobi jedného roka v penaznom vyjadreni.
(Lisy a kol., 2016) Rozdiel medzi exportom a importom komodit predstavuje saldo obchodnej
bilancie. Pozname aktivne, pasivne a vyrovnané saldo. Vypocet salda obchodnej bilancie je
nasledovny:

X = Ex-1Im

kde:

X = saldo obchodnej bilancie

Ex = vyvoz krajiny

Im = dovoz krajiny

(Neuman, Zampersky, Jirdnkova, 2010)

Obrat zahranicného obchodu

Obrat zahrani¢ného obchodu je potrebny pre vypocet miery otvorenosti ekonomiky.
KedZe zahrani¢ny obchod (ZO) tvoria dve zlozky, ktorymi su vyvoz a dovoz, obrat ZO bude
tvorit’ sucet tychto dvoch hodnot:

Z0 = Im+Ex

kde:

ZO = obrat zahrani¢ného obchodu

Ex = vyvoz krajiny

Im = dovoz krajiny

(Michnik a kol., 1998)
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Stupen otvorenosti ekonomiky:

Otvorend ekonomika ma liberalne vzt'ahy so zahrani¢nymi ekonomikami. V zavislosti
od miery, v akej si navzajom vymienaju tovary, sluzby alebo kapital, hovorime
0 medzinarodnej del'be prace. Otvorenost’ mézeme merat’ pomerom vyvozu a/alebo dovozu
domaceho hospodarstva a HDP. (Lisy a kol., 2016) Pre vypocet otvorenosti ekonomiky
vyuZijeme nasledujuci vzorec:

SOE=(ZO)/HDP * 100
kde:
SOE = intenzita zapojenia krajiny do medzinarodnej del'by prace v %
Z0 = obrat zahrani¢ného obchodu
HDP = trhova hodnota vSetkych finalnych statkov a sluzieb vyprodukovanych na tGzemi
daného statu
(Dasgupta, 2013)

3. INTENZITA ZAPOJENIA SA SLOVENSKEJ REPUBLIKY DO MEDZINARODNEJ
DELBY PRACE V ROKOCH 2014 AZ 2018

V Tabulke 1 st zobrazené a vypocitané zakladné ukazovatele zahrani¢ného obchodu
Slovenskej republiky v rozmedzi rokov 2014 — 2018.

Saldo obchodnej bilancie nam prezradza skutoCnost, Zze vyvoz prevySoval
nad dovozom o 3 392,7 mil. eur v roku 2014. Tato hodnota je zaroven najvysSou hodnotou
salda SR v danom obdobi. V dalSom roku méZzeme sledovat’ pokles o 50,53 %, ktory bol
sposobeny prudkym zvySenim objemu a tym aj hodnét dovazanych tvarov, ktorych hodnota
sa zvysila o takmer 4 500 mil. eur, kym vyvoz narastol len o nieco viac ako 2 700 mil. eur.

V roku 2016 Cisty export narastol o 10,42 %, ale v nasledujicom roku opét’ klesol.
V predposlednom sledovanom roku prevySoval vyvoz nad dovozom o1 041,9 mil. eur.
Z uvedenych Udajov mézeme vidiet' ndrast exportu o 6 % v roku 2018 k predchadzajicemu
roku, zaroven sa vsak navysila aj hodnota importu, a to 0 7,5 %, €o sposobilo znizenie salda
0 950,2 mil. eur. Za sledované obdobie hodnota 91,70 tvori najnizSiu hodnotu cistého exportu
SR, ¢o znamena, Ze za sledované obdobie sa tento ukazovatel' vyrazne znizil a v roku 2018
tvori len necelé 3 % z hodnoty zistenej v roku 2014. Ak by aj v roku 2019 bol taky isty narast
vyvozu i dovozu, saldo by dosiahlo zaporné hodnoty, ktoré by boli spdsobené prevysujdcim
importom nad exportom — pasivnhe saldo obchodnej bilancie. Tym, Ze sa aj v tychto
sledovanych rokoch medzirocne navysili hodnoty dovazanych ivyvazanych tovarov,
medziroCne narastol aj ukazovatel’ obratu ZO v priemere o0 6 551,6 mil. eur.

Vypo¢tom otvorenosti ekonomiky sme zistili, Ze SR sa intenzivne zapdja do
medzinarodnej delby prace - v roku 2014 tento ukazovatel' dosahoval hodnotu 166,61 %,
a k poslednému sledovanému roku sa tento ukazovatel’ navysil o 10,25 %, ¢o znamena, Ze
stupen otvorenosti ekonomiky v roku 2018 predstavoval 176,86 %. Najvacsi narast sme
zaznamenali v predposlednom sledovanom roku vo vyske 4,66 %, opakom bol predchadzajici
rok, ktorého hodnota SOE sa zvysila len 0 0,91 %.
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Tabul'ka 1: Ukazovatele celkového obchodu a HDP SR v mil. € v beznych cenach

2014 2015 2016 2017 2018

Vyvoz 65 081,20 67 845,30 70 069,50 74 726,40 79 809,70
Dovoz 61 688,50 66 166,90 68 216,20 73 684,50 79 718,00
Saldo +3 392,70 +1 678,40 +1 853,30 +1 041,90 + 91,70
Obrat 20 | 126 769,70 134 012,20 | 138 285,70 148 410,90 | 159 527,70
HDP 76 087,80 79 138,20 81 226,10 84 850,90 90 201,80
SOE (v 166,61 169,34 170,25 174,91 176,86
%)

Zdroj: Vlastné spracovanie podla udajov Ceského statistického dradu, 2019

~.Mald, otvorend a proexportne orientovana. To su zdkladné charakteristiky slovenskej
ekonomiky, ktoré vsak maju svoje ,pre" aj ,proti". PretoZe to, vdaka comu v dobrych casoch
rastieme, sa v horsich casoch méZe stat’ nasou Achillovou pétou. " Vrabcova (2014)

Z hl'adiska globalizacie je vysoka otvorenost’ ekonomiky pre SR velkou vyhodou.
Slovensko je mala krajina, ktora ma maly vnutorny trh. Tym, Ze sa Slovensko podiela na MDP,
znizuje svoje naklady na vyrobu, méze sa Specializovat’ na urcéity druh vyroby, ¢im vznika
kooperacia nie len medzi podnikmi, ale aj medzi Statmi. Stupen otvorenosti slovenskej
ekonomiky hovori tiez o vysokej vzajomnej hospodarskej zavislosti vzhladom k zahranicnym
ekonomikam, ¢o so sebou prindsa aj riziko zranitelnosti, kedy sa vysokd zavislost' od
zahrani¢nych trhov meni na nevyhodu. Vo februdri 2019 Tlaovad agentira SR zverejnila
¢lanok, v ktorom informovala o problémoch v nemeckej ekonomike, ktoré mozu mat’ dopad aj
na Slovensko vd'aka vysokej miere interdependencie. (TASR, 2019)

ZAVER

Ekonomika krajiny sa méze podl'a Balaza a kol. (2010) Uspesne a dlhodobo zapojit’ do
zahranicného obchodu pomocou miery funkénej otvorenosti. Miera funkénej otvorenosti
predstavuje podiel zahrani¢ného obchodu danej krajiny na jej HDP alebo podiel exportu na jej
HDP. Obvykle m6ze byt podnietena deficitom rozvojovych zdrojov alebo vysokou mierou
odbornosti. Ekonomika danej krajiny moze efektivne zredukovat' nepriaznivé dopady na
vlastné trhové pozicie v pripade, ak m6ze ponukat’ tovary, ktoré su zlozité na importné vstupy.
Vysledkom angaZovania sa kazdej narodnej ekonomiky do ekonomickych Struktar je spravidla
rozSirujlci sa pristup na trhy, ako aj rozvoj exportu a racionalizacia importu. Vdaka
presadzovaniu takychto perspektivnych stratégii sa odzrkadl'uje na raste domacej ekonomiky
uSetrenie narodnej prace Ci premietanie vyrobnej produkcie na Ziaducu ponuku na trhu.
Posobenie zahranicného obchodu je vyraznejsie pri krajinach s mensou ekonomikou, nakol'ko
zvySenim dovoznych tokov moéZu aj krajiny, ktoré nie su dostatocne vybavené produkénymi
faktormi, spojit’ alebo aspor zmiernit” ich absenciu.

Prispevok bol napisany v ramci riesenia projektov VEGA 1/0251/17 a KEGA 026EU-4/2018.
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JAPONSKA KRizA

THE JAPANESE CRISIS

Zuzana KUDLOVA

ABSTRAKT

Cielom prispevku je podat’ uceleny prehlad a CiastoCnu analyzu vyvoja Japonska, jeho
hospodarstva a hospodarskej politiky od ich vzniku az po sucasnost. Najvacsiu pozornost’
venujem jednak vyvoju v devatdesiatych rokoch, kedy Japonsko Celilo najvacsim problémom
od druhej svetovej vojny, a dalej hospodarskej politike v sUcCasnosti a jej snaham tieto
problémy riesit’.

KI'iCové slova: japonska ekonomika, fiskalna politika, expanzivna menova politika,
monetarna restrikcia, cvalajlca inflacia

ABSTRACT

The aim of the paper is to provide a comprehensive overview and partial analysis of the
development of Japan, its economy and economic policy from their inception to the present.
I pay particular attention to developments in the 1990s, when Japan faced the greatest
challenges since World War II, and to economic policy today and its efforts to address them.

Key words: Japanese economy, fiscal policy, expansive monetary policy, monetary
restriction, galloping inflation

JEL KLASIFIKACIA: NO

uvob

V tomto prispevku sa budeme venovat’ krajine Japonsko a jeho blizsi pohl'ad na vyvoj
z hl'adiska hospodarskej politiky. Japonsko je krajina, ktora sa svojou kultirou a vyvojom
vymyka svetovému Standardu, vdaka polohe na izolovanych ostrovoch, ktoré je do velkej
miery pricinou tejto Specifickosti. Sposob, akym sa Japonsko v tychto podmienkach vyvijalo a
zaclenovalo do svetového hospodarstva z neho robi velmi pritazlivi a zaujimavd krajinu.

Aj ked’ japonska ekonomika od roku 2002 zaZivala dlhé obdobie rastu, nasledky
stratenej dekady, ako obdobie devatdesiatych rokov v Japonsku byva Casto nazyvana, su
v krajine vidiet’ dodnes. Dosledkom zlej hospodarskej situacie bolo to, Ze japonské institticie,
ktorym boli do tej doby pripocitane zasluhy za hospodarsky zazrak, boli kritizované ako
neschopné reagovat’ na problémy v novom prostredi.

HISTORICKY VYVOJ JAPONSKEJ KRizY

Tato Cast’ poskytne zakladné informacie vyvoja japonskej spolocnosti od jej vznik az
po 90. roky dvadsiateho storocia. Zamerana je na chronologicky popis jednotlivych etap vyvoja
japonskej ekonomiky a spolocCnosti, naCrtava historické korene, ktoré povazujem za velmi
podstatné pri chapani jedinecnych rysov Japonska.
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Prichod japonskej krizy

Japonska ekonomika, ktord sa zacala rychlo rozvijat' az po reformach ma v druhej
polovici 19. storocia, a mimoriadna sila hospodarstva sa zacala prejavovat’ uz s postupujicou
modernizaciou na konci 19. storocia. Prva dekada 20. storoCia predstavovala pre Japonsko
,Zlaty vek". Behom prvej svetovej vojny zasobovalo Japonsko Eurdpu a iné krajiny, ¢o sa
pozitivne prejavilo v silnom rozmachu ekonomiky a viedlo k silnému stimulu priemyselnej
vyroby.

Dvadsiate roky znamenali (aj cez posilnenie ekonomiky pocas vojny) urcity Gtim,
bankroty a tazkosti v podnikovej sfére. Pomocou restriktivnych opatreni bola prekonana
povojnova inflacia a tiez nicivé zemetrasenie v oblasti Kanto a Tokio (september 1923). V roku
1923 sa ekonomika stabilizovala, ale v roku 1927 ju zasiahla finan¢na a bankova kriza. Dopady
Velkej hospodarskej krizy vznikli vdaka neprilis silnej previazanosti so svetovym
hospodarstvom ale neboli natol'ko niCivé ako napr. v USA, Nemecku a pod. problém ale
predstavovala devalvacia libry, na ktord bol japonsky jen naviazany a v dosledkoch menovych
turbulencii Japonsko preslo v roku 1931 od zlatého Standardu ku striebornému a po silnom
znehodnoteni jenu (1931 - 33) zaviedlo pohyblivy kurz.

V tridsiatich rokoch vlada presadzovala expanzivnu menovu a fiskalnu politiku, rastuce
vladdne vydaje smerovali predovsetkym do vojenskej oblasti a tam bola presunutd vacsina
vyrobnych kapacit. Japonsko sa stavalo militantnejSim — tiez preto, ze jeho velmocenské
ambicie neboli Uzemnymi ziskami po 1. svetovej vojne upokojeny. Doslo k naviazaniu styku
s faSistickymi velmocami. Ale prehrana vojna, vazna potravinova kriza vyvolana poklesom
produkcie potravin 0 30% v roku 1945 a oCakavanie, Ze Japonsko bude hradit’ vysoké
vojenské reparacie, neznamenalo dobré vyhliadky pre japonskd ekonomiku. Skuto¢na vyska
vojenskych reparacii vSak bola odhadovana na 160 mid. JPY. Po vojne, potom, Co krajina
presla zasadnymi ekonomickymi, socialnymi a politickymi reformami, prislo obdobie silného
hospodarskeho rastu, ktoré trvalo az do roku 1960. Japonsko bolo az do roku 1951 okupované
americkymi vojskami a ti za najlepsiu prevenciu obnovenia tradicného japonského militarizmu
povazovali demokratizaciu spolo¢nosti. Japonska Ustava (1946) limitovala japonské vojenské
vydaje. V roku 1956 ziskalo Japonsko ¢lenstvo v OSN.

Tzv. catching-up process (proces dohanania v oblasti technoldgii) viedol k posilneniu
konkurencieschopnosti japonskych exportov a niektori ekondmovia ju povazuju za klGCovd.
Japonsko sa stalo hlavnym dodavatelom tovaru a sluzieb pre americké vojenské zakazky
(Kérejska vojna 1950 — 1953 a Vietnamska vojna 1964 - 1973). Narast sposobili také faktory
ako kvalita a dostatok pracovnej sily, sprevadzané pracovitost'ou, velkou Setrnost'ou a vysokou
mierou Uspor obyvatel'ov, perfekcionizmom, orientaciou na dlhodobé ciele, kolektivizmom a
Specifickymi zamestnaneckymi systémami (princip senioraty, jedno celozZivotné zamestnanie).
Miera nezamestnanosti v Japonsku aZz do 90. Rokov sa pohybovala do 2% a nikdy nepresiahla
2,5%, tzn. pohybovala sa okolo prirodzenej hranici. Japonska ekonomika sa stala druhou
najsilnejSou na svete uz v roku 1969.

V sedemdesiatich rokoch ovplyvnil Japonsko predovsetkym tzn. prvy ropny Sok (1973),
kedy ceny ropy v reakcii na arabsko — izraelsky konflikt vzrastli behom kratkeho obdobia z 3
USD/barel na 12 USD/barel. V roku 1977 bola vyhlasena recesia. Dopady ropnej a surovinovej
krizy boli znac¢né, najmé vd'aka absencii vlastnych nalezisk. Druhy ropny Sok na prelome 80.
a 90. rokov viedol k dalSiemu strojnasobeniu cien ropy, opat’ doslo k recesii, ale japonska
ekonomika uz bola na cenovy Sok lepsie pripravena a tak doslo k mensiemu znizeniu dynamiky
HDP. Po prvom ropnom Soku bolo jasné, ze vykyvy k dodavke surovin mézu mat’' fatalne
dopady na ekonomiku krajiny, rovnako ako rastica degradacia zivotného prostredia.
Priemyselné podniky sa postupne zacali preorienttvat’ na vedecky (kvalifikované) narocné,
nizko-energetické obory (mikroelektronika, strojarenstvo, vyroba robotov), ale tiez napr. na
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vyrobu automobilov. Prave zavadzanie energeticky Uspornych zariadeni a novych technoldgii
viedli ku znizeniu negativheho dopadu druhého ropného Soku. Japonska vlada postupne
liberalizovala japonské hospodarstvo — napr. bol pootvoreny financ¢ny trh. Od roku 1973 bol
zavedeny plavajuci rezim pre jen, ktory bol fixovany 22 rokov na dolar (360 jenov za USD) a
doslo k jeho rychlemu zhodnoteniu (v roku 1975 sa za USD platilo 299 jenov, v roku 1980 za
211, v roku 1987 za 151). Toto pozitivne zhodnotenie malo negativny vplyv na vyvoz, ale
opacne zase zniZilo cenu dovazaného tovaru, a japonské exporty rastli aj cez tito zmenu.

Nerovnovaha obchodnej bilancie, ktora v 80. rokoch prevysila 2005 mld. Jenov (1981),
vzrastla postupne na 13 739 mid. Jenov v roku 1986 a vyvolavala silny tlak zo zahranicia na
orientacia na domaci dopyt. Vyznamny dopad na japonsku ekonomiku mala tiez dohoda z roku
1985, tzv. Plazza Accord, takze sa vlada snazila pomoct’ exportérom monetarnej expanzii.
Celkova ekonomicka situacia vyzerala priaznivo — nezamestnanost’ aj inflacia boli nizke,
podnikové zisky dosahovali historicky najvyssie Urovne. mala tiez dohoda z roku 1985, tzv.
Plazza Accord, takze sa vlada snazila pomoct’ exportérom monetarnej expanzii. Celkova
ekonomicka situacia vyzerala priaznivo — nezamestnanost’ aj inflacia boli nizke, podnikové zisky
dosahovali historicky najvyssie trovne.

Dosledkom nizkych Urokovych sadzieb vsak bol prebytok likvidity v hospodarstve a ten
vyustil v rast Spekulativnych obchodov na burze. Po zruseni povinnosti investorov ziskat' sthlas
Statnych organov v pripade, Zze maju zaujem nakupit’ zahrani¢né cenné papiere, vzrastol Cisty
vyvoz portfdlio investicii (iSlo o investicie do dlhopisov a akcii eurdpskych krajin a USA) z
povodnych 9,4 mid. USD v roku 1980 na 102 mid. USD v roku 1986. Do roku 1989 potom
doslo k ich poklesu zhruba na tretinu. Hoci doslo ku zniZeniu investicii do zahrani¢nych cennych
papierov, zvysil sa dopyt po aktivach domacich, vznikla tieZ bublina na trhu s nehnutel'nost'ami.
Ceny pody v roku 1991 dosahovali zhruba Sest'nasobok svojej hodnoty z roku 1970.

Podla N. Ordnunga a A. Holuba sa Japonsko stalo postupne najvacsim svetovym
veritel'om. Japonské akcie tvorili na konci roku 1989 polovicu hodnoty vsetkych svetovych
akcii. Cenovo eskalujlce trhy aktiv zacali ¢&im d'alej tym viac vyuzivat’ pre financovanie investicii
firmy, ktoré skor nez bankové Uvery vyuzivali emisiu akcii. Mnohé z nich nadhodnotili svoju
buduce vynosy a predovsetkym malé podniky, ktoré podnikali v obchode s nehnutelnost'ami,
zacali mat’ problémy so splacanim Gverov. Ale vyrazny rast cien nehnutel'nosti a aktiv nad'alej
pokracoval. V tej dobe sa centralna banka rozhodla po 27 mesiacoch zvysit’ Grokové sadzby a
tim obmedzit’ pristup k lacnym tverom. Toto opatrenie, ktoré malo zastavit’ Spekulacnu aktivitu
a inflaciu aktiv, nakoniec privodilo skiznutie ekonomiky do recesie — v decembri 1989 praskla
Spekulacna bublina a krachla japonska burza.

Medzi faktory vedice ku vzniku bubliny patria predovsetkym agresivne chovanie
komercnych bank, postupujlca deregulacia a liberalizacia finanéného sektoru, ktora viedla k
rastu financovania vel'kych podnikov pomocou emisie dlhopisov a akcii. Vd'aka tomu doslo k
poklesu financovania pomocou hlavnych bank v rdmci keiretsu. Jednalo sa o velké mestské
banky, ktoré boli vyznamnym zdrojom financovania podnikov v skupine — banky boli akcionari
tychto podnikov, ¢o im umoZiovalo kontrolovat’ ¢innost’ manaZzmentu tychto spolocnosti,
pricom mohli drzat' podla zakona maximalne 5% vsetkych akcii. V rokoch 1970- 1974
predstavoval podiel bankovych Gverov na celkovom externom financovani zhruba 50%, v
rokoch 1985-1989 tento podiel Cinil iba 33,1%. V osemdesiatich rokoch zacali (oproti
Sest'desiatym a sedemdesiatym rokom) vykazovat' japonské banky klesajucu rentabilitu —
ukazovatel' rentability celkovych aktiv (ROA) klesol v osemdesiatych rokoch z 0,4-0,5 na 0,3,
ukazovatel rentability vlastného kapitalu (ROE) klesol na 10%205. To viedlo k tomu, Ze banky
zacali poZiCiavat' tieZz mensom, menej znamym podnikom, ¢asto angazujicim sa v Spekulaciach
s nehnutel'nosti.
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Prudky pokles cien aktiv otriasol stabilitou najma bank, stavebnych firiem a subjektov
podnikajucich s nehnutelnostami. Je dolezité si uvedomit, ze banky v dobe pred zvySenim
Urokovej sadzby masivne poZiCiavali a prijimali ako zastavu akcie i nehnutelnosti. Prasknutie
bubliny na trhoch aktiv a prudky pokles ich cien spdsobili celkovi kumulativhu kapitalovou
stratu, ktora sa blizila jednej biliarde jenov. Hlavnymi postihnutymi sa stali stavebné firmy a
firmy obchodujucimi s nehnutel'nost'ami, financny sektor niesol menej nez jednu patinu tychto
strat. K priamym stratam, ako ich nasledok, sa pripojili horibilné sumy zlych Gverov, ktoré
poskytli banky chudobnym podnikom, ako svojim predchadzajucim klientom zapozicali. V
polovici devatdesiatych rokoch sa vyska takto poskytnutych Uverov pohybovala okolo 150
biliénov jenov. Napriek tomu Bank of Japan aj nadalej udrzovala vysoké Urokové sadzby a
obmedzila mnozstvo penazi, ktoré banky mohli pozicat’ oproti zastave nehnutel'nosti, a toto
malo negativni vplyv na vykonnost' japonskej ekonomiky.

DalSim faktorom, ktory vyznamne v buddcnosti ovplyvni charakter dopytovej aj
ponukovej strany, bol demograficky vyvoj v Japonsku. Celkové starnutie populacie, nizka
porodnost’ aj Umrtnost, viedlo japonské ministerstvo prace v roku 1987 k vytvoreniu
multisektorového ekonometrického modelu, ktory sledoval dopad dlhodobych demografickych
zmien na ekonomiku krajiny. Podla tohto modelu mala japonska ekonomika rast priemernym
ronym tempom viac ako 3% v rokoch 1990 - 2005 a hlavnu rolu pri tom mala hrat’ silna
domaca spotreba a investicia do Uspory prace v dosledku technického pokroku. Model d'alej
zdoraznil fakt, Ze zvysSujlci sa disponibilni prijem domacnosti a starnlca populacia zmeni dopyt
v rade sektorov, napr. zdravotnictvo, cestovny ruch, sluzby pre seniori a pod..

Na zaciatku 90. rokoch teda Japonsko upadlo do krizy. Behom devéatdesiatych rokov
priemerné roc¢né tempo realneho HDP Japonska dosiahlo podl'a UNCTAD iba 1%, Co je oproti
celosvetovému priemeru 2,8% vyrazne menej. Vyvoj HDP v rokoch 1990 - 2000 ukazuje
nasledujuca tabul'ka:

Tabul'ka 1: Rast redlneho HDP v rokoch 1990 — 2000 (v %)
199 | 199 | 199 | 199 | 199 | 199 | 199 | 199 | 199 | 199 | 200
0 1 2 3 4 5 6 7 8 9 0

rok

rast

redlneh | 5,1 38 1,0 03 06 15 | 51 16 -2,5|02 19

o GDP
Zdroj: Toman, L: Japonskd ekonomika v 90.letech a pokracujici transformace jejiho
ekonomického systému. Vyzkumna studie VSE, Praha, 2001, s. 5.

Hospodarska stagnacia sprevadzala Japonsko po cell dekadu. Nazory, ktoré hladaju
pric¢iny hospodarskych problémov, st r6zne - nedostatoCny agregatny dopyt alebo Strukturalne
problémy ekonomiky. Diskutabilna je ale tiez rola Bank of Japan, najma pri vzniku a prasknuti
cenovej bubliny, predovsetkym nedostatocny dohlad nad bankovym trhom a pomald a
neadekvatna reakcia na vyvoj cien aktiv aj neskorsie zvysenie Urokovych sadzieb.

V pripade neadekvatneho agregatneho dopytu panuje nazor, ze stagnacia bola
umocnena restriktivnou politikou centralnej banky vedlcej az k deflacii. Ale spotrebitelia, v
obave dalSieho vyvoja ekonomiky a v oCakavani d'alSieho prepadu cien, neutracaju. Monetarna
prudkym poklesom cien nehnutel'nosti a akcii.

Prasknutie ,bubliny® na trhoch aktiv a vyrazna deflacia na trhoch aktiv spésobili, Ze
celkové straty dosiahli 1400 biliénu jenov (Zidek, 2007, s. 248). Iné zdroje uvadzaju straty vo
vySke 1 biliard jenov. Financny sektor pritom priamo niesol iba zhruba pétinu strat (Toman,
2001, s. 6).
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Tabul'ka 2: Kapitalové straty po spl'asknuti bubliny v rokoch 1990 — 1996 (bil JPY)

Investor Financné straty Podiel (%)
Nefinancné institucie -334,7 32,1 %
Financné institucie -181,0 17,4 %
Viddny sektor -985 95 %
Domaécnosti -427.9 41,1 %
Celkové straty -1042,1 100,0 %

Zdroj: Toman, L: OECD Economic Survey — Japan 1997-1998, s. 46.

Z tabulky je zrejmé, ze najvacSiu zataz niesli domacnosti, ktoré zacali menej
spotrebovavat’ a viac sporit’. Ale také aktivity podnikov boli ovplyvnené vyraznymi kapitalovymi
stratami. Tie sa museli vyrovnavat’ so zat'azami z minulosti v podobe nadbytocnych pracovnych
sil a kapacit (vd'aka klesajlcej spotrebe) a dlhmi. Napriklad v roku 1992 skrachovalo 14 tisic
podnikov, ¢o je dvojnasobok oproti dobe bubliny. ZI& vykonnost’ podnikov potom zase spatne
ovplyviovala slabu vykonnost' bankového sektora, pretoze k priamym stratdm sa pripojili
straty zo zlych Gverov, ktoré podla The Economist (22.7.2006) tvorili minimalne 60 bilionov
jenov.

Subezne s dlhodobou recesiou doSlo tiez k deflacii. DlhodobejSia deflacia byva
odrazom vyrazného poklesu agregatneho dopytu, aj ked’ existuju aj priklady, kedy je mozno
vysledovat’ ponukové determinanty. Na rozdiel od deflacie, ku ktorej doslo v Japonsku po 1.
svetovej vojne, kde je ako pri¢ina zaznamenany technologicky pokrok veduci k poklesu
nakladov a rastu produktivity, bola deflacia v devat'desiatych rokoch vyvolana slabym dopytom
a prebytocnymi kapacitami. Deflacia posilfiovala tiez apreciacie jenov znizujicich ceny
dovazeného tovaru. Bank of Japan reagovala na deflaciu znizenim Urokovych sadzieb. V roku
1991 znizila Urokovou sadzbu na 4,5%, v roku 1993 to uz bolo 1,5%. Tymito monetarnymi
nastrojmi sa vSak ekonomiku ozivit' nepodarilo.

~Preto behom rokov 1991-1993 doslo ku schvaleniu troch stimulaénych balickov -
menujeme aspon Emergency stop-gap program zo septembra 1991. K prijatiu
komplexnejsieho programu doslo vo februari 1994 — tzv. Overall economic measures program,
v ramci ktorého sa ekonomika stimulovala pomocou fiskalneho povzbudenia verejnych praci a
verejnych investicii, podporou vystavby domov a dalej danovymi Glavami, k nim patrilo
zruSenie vysokych dani korporacii a znizenie dane z prijmu. Tiez do nej v ramci opatreni pre
problémove oblasti patrila pomoc sikromnym instituciam ziskat" prioritne podu, podpora
drobného podnikania, opatrenie na podporu bankového a poist'ovacieho trhu a pod. DalSiu
skupinu tvorili projekty na podporu ekonomického rozvoja a zlepSenia Zivotného prostredia. V
ramci vladnej politiky do ekonomiky prudili znacné sumy peniazov prostrednictvom fiskalnych
stimulacnych “balickov”, pricom sa behom Styroch rokov - v obdobi 1992 az 1995 - doslo k
prijatiu siedmych takych balickov. Fiskalna stimulacia ekonomiky pokraCovala aj v druhej
polovici 90. rokoch; behom obdobia 1992 az 1998 tak bolo prijatych devat’ expanzivnych
opatreni fiskalnej politiky s celkovym navySenim tokov do ekonomiky vratane znizenia dani
ekonomickym subjektom v objeme presahujicom 80 biliénov jenov.”

Aj ked' Bank of Japan reagovala na klesajlce ceny Standardne, t.j. znizenim diskontnej
sadzby takmer na minimum a monetdrnej expanzie, oCakavaného zvySenia peniazov v
ekonomike ani Uverovej expanzie tym nedosiahla. Dovody neucinnosti zasahov japonskej
centralnej banky uvadza literatura niekolko. Podl'a Horskej moZno problém trvalej deflacie a
ekonomickej recesie eliminovat’ nasledujtcimi tromi krokmi:

— zlepSenie a prehibenie spoluprace medzi fiskdlnou a menovou politikou — v cele by
mala stat’ menova politika,
— oslabenie jeny, narast exportov a dovoz inflacie zo zahraniCia,
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- aplikacia nekonvenénych menovo politickych opatreni a zavedenie rezimu cvalajicej

inflacie.

Jedno z vysvetleni zlyhania fiskalnej politiky poskytuje Ricardova - Barroova teéria, podla
ktorej zvysSenie vladnych vydajov motivuje fudi ku znizeniu spotreby. DalSie vysvetlenie
poskytuje rakuska Skola, podla ktorej stimulaéné balicky udrzuju existujucu Struktdru
produkcie, ktora je nevyhovujlca, a iba odsiva nutnost’ reforiem. Hlavny problém vidi
zastupcovia tejto skoly (napr. C. Mengel) v neokeynesianskom pristupe pri potlacovani recesie
bez schopnosti ndjst’ stilad medzi preferenciami spotrebitel'ov a Struktirou produkcie.

Niektori autori tvrdia, Ze problémy Japonska v devatdesiatich rokoch nemozno vidiet’ iba
hospodarskym cyklom. Napriklad Hayashi a Prescott vidia problém v poklese dynamiky
sthrnnych faktorov produktivity. DalSie vladne subvencie upadajucim odvetvim a neefektivhou
produkciou by mohli produktivitu d'alej zniZit'. Ini ekondémovia (Krugman) zastavaju nazor, ze
stagnacia bola vyvolana dlhodobym poklesom agregatneho dopytu. Stagnacia spotreby
domacnosti bola neobycajne diha a to isté bolo mozno zaznamenat' tiez u sikromnych
kapitalovych investicii (1992 - 1993, 1997 - 1998). DalsSi ekondmovia (Mengel) namietajq, ze
ak by hlavnym dévodom recesie bol nedostatocny dopyt, zrusili by ju zvySené verejné vydaje.

ZAVER

Japonsko je krajina s vel'mi Specifickym a odliSnym vyvojom a kultirou ako ostatné
vyspelé Staty sveta. Jej ekonomika je samozrejme takisto silno poznacena kultdrnymi rysmi
naroda a tak je vel'mi dolezité poznat’ histériu a zvyklosti, aby sme dokazali pochopit’ jednotlivé
fenomeény a reakcie japonského hospodarstva.

Japonsko bolo vdaka svojej ostrovnej polohe dihé obdobie izolované od sveta. Prvé
kral'ovstvo tu vzniklo uz okolo roku 600 n.l., ale prvé kontakty so svetom sa zacali utvarat’ az
v 19, storodi. Izolacny trend si ekonomika zachovala aj do sucasnosti, hoci najma v poslednych
desatroCiach sa krajina viac otvara ostatnému svetu.

Ako sa zda, Japonsko sa v poslednych rokoch konecne vymanilo z letargie 90. rokov
a nastupilo na cestu ekonomického rastu. Otazkou zostava, do akej miery je za tento Uspech
zodpovedna hospodarska politika. Reformy sice urcite prispeli k ekonomickému rastu, avSak
ich implementdcia je znacne neefektivna a pomala, ¢im sa ich UspeSnost’ znizuje. Celkovy
Uspech ¢i nelspech hospodarskej politiky Japonska v poslednych rokoch ukaze az cas, lebo
mnohé reformy a urobené kroky boli nastavené na dlhodoby ¢asovy horizont.
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SOCIAL CORPORATE RESPONSIBILITY
SPOLOCENSKA ZODPOVEDNOST PODNIKOV

Bohuslava MIHALCOVA — Jana VAJDOVA

ABSTRACT

Corporate Social Responsibility (CSR) is gradually becoming part of the philosophy of several
business entities. It is a commitment to behave ethically and to improve the quality of life of
employees or the local population and society as a whole, while contributing to economic
growth and, last but not least, to monitoring the environment. Thus, social responsibility is
based on three interconnected pillars - social, economic and environmental. Can a business
be socially responsible and at the same time successful and competitive? Although it is not
easy to define the term CSR with one definition, the common feature is the principle of
volunteering. Several studies have shown that the public expects responsible behaviour from
businesses and that such behaviour affects their market position. Therefore, the CSR concept
is also an important strategic tool that can help development and have a positive impact on
the future. Socially responsible entrepreneurship is a direction that not only in today's
economic situation should all enterprises take. The aim of the paper is to show the importance
of linking a successful and at the same time socially responsible company.

Key words: Social responsibility, business, competitiveness, business ethics, stakeholder

ABSTRAKT

Spolocenska zodpovednost’ podnikov (Corporate Social Responsibility — CSR) sa postupne
stava sUcast'ou filozofie viacerych podnikatel'skych subjektov. Ide o zavadzok spravat’ sa eticky
a zlepSovat’ kvalitu Zivota zamestnancov ¢i miestneho obyvatel'stva a spoloCnosti ako takej,
sucasne prispievat’ k ekonomickému rastu a v neposlednom rade dohliadat’ aj na Zivotné
prostredie. Spolocenska zodpovednost' je teda postavena na troch vzajomne prepojenych
pilieroch — spolo¢enskom, ekonomickom a environmentalnom. Aj ked' nie je jednoduché
vymedzit’ pojem CSR jednou definiciou, spolocnou ¢rtou je princip dobrovolnosti. Viaceré
vyskumy poukazuju na to, Ze verejnost’ od podnikov zodpovedné spravanie oCakava a takéto
spravanie vplyva aj na ich postavenie na trhu. Koncept CSR je aj preto vyznamnym
strategickym nastrojom, ktory méZe napomoct’ rozvoju a moéze mat pozitivny vplyv do
budlcnosti. Spolocensky zodpovedné podnikanie predstavuje smer, ktorym by sa nielen v
dnesnej ekonomickej situacii mali uberat’ vSetky podniky. Ciel'om prispevku je poukazat' na
dolezitost’ prepojenia Uspesného a sicasne spolocensky zodpovedného podniku.

Kl'Gcové slova: spolocenskd zodpovednost, podnik, konkurencieschopnost, etika
podnikania, Stakeholder

JEL CLASSIFICATION: M14

MANAZMENT V TEORII A PRAXI, roé. 16, 2020, ¢. 1 29
ISSN 1336-7137


http://www.euke.sk/

Manazment v tedrii a praxi  1/2020
on-line odborny casopis 0 novych trendoch v manazmente

ITRODUCTION

Corporate social responsibility (CSR) is a concept that concerns companies with
international competence. The company requires entrepreneurs to behave responsibly not
only to the internal environment but also to the activities they perform have a positive impact
on their external environment.

The notion of corporate social responsibility is mostly associated with environmental
protection. However, if we want to talk about social responsibility in detail, we have to add a
social and economic area to environmental protection.

Corporate social responsibility is largely practiced by large enterprises, such as retail
chains, banks, and television, which publicly present their corporate social responsibility. In
recent years, however, more and more SMEs have been involved in this process. Many
entrepreneurs think about the cost of implementing CSR. This thinking, however, is wrong,
because doing business responsibly does not only mean spending a lot of money on projects
that support e.g. environmental protection. Sometimes it is enough if a business starts using
recycled paper instead of conventional office paper.

1 CSR DEFINITION

Corporate social responsibility is a business concept known around the world.
Although its roots can be traced to the 1950s, its advancement is related to the spread of
globalization beginning in the 1990s (Carroll, 2015).

According to some authors, this was even before 1900, and even a similar concept
was spoken in Antiquity or the Middle Ages. One of the first definitions is that of Howard R.
Bowen, who defines a social enterprise as: "the commitment of entrepreneurs to pursue such
strategies, make decisions or undertake activities that are desirable in terms of our company's
goals and values." (Bussard et al. 2005).

The best-known representatives of the Czech and Slovak Republics who took care of
the comfort of their employees and their families were brothers Jan and Tomas Bata. In
addition to their job opportunities, they also offered employee flats to their employees,
providing education not only to themselves but also to their children. In the 1960s and 1970s,
a number of views and definitions of CSR arose under the influence of social change. These
definitions emphasized the manager and his personality in corporations, while also highlighting
the relationship between business and the socio-economic system.

In the 1980s, theories gradually transformed and empirical research on responsible
entrepreneurship was undertaken. New concept alternatives such as social performance of
business, business ethics, stakeholder theory or public policy. Social responsibility, which it
emphasizes in its perception of stakeholders, can be defined as “a concept expressing the
obligations of companies to all groups of the company and not only to their shareholders. Two
aspects of this definition are very important. First, commitments must be undertaken
voluntarily; Behaviour affected by law enforcement force or agreement with trade unions is
not voluntary. Second, the validity of the commitments is general, goes beyond the traditional
obligation to shareholders, and also extends to other social groups such as consumers,
employees, suppliers and neighbouring communities. "(Bussard et al. 2005)

At the turn of the millennium, many voluntary associations, including NGOs, as well
as NGOs and the European Union, contributed to the definition of social responsibility, which
considers CSR to be one of the tools for achieving the Lisbon Strategy.
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The basic definition of CSR is as follows: Corporate Social Responsibility is a business
concept in which companies voluntarily decide to implement in their business strategies and
activities such decisions that contribute to the improvement of the state of companies.

Corporate Social Responsibility extends a vision of corporate responsibility that
occupies a wide range of stakeholders beyond shareholders and investors. The main areas of
social responsibility are the protection of the environment as well as the well-being of
employees, the community and civil society, not only in the present but also in the past.

“Corporate social responsibility is the organization's contribution to sustainable
economic growth and to improving the quality of life of employees, their families, the local
community and society as a whole. At the same time, he understands the concept of "beyond
law", something beyond the scope of generally defined obligations in the form of obligations"
(Hrubec, Vircikova, 2009).

Most definitions of CSR describe this term as companies that integrate social and
environmental concerns into their business and their interaction with stakeholders on a
voluntary basis.

Being socially responsible does not only mean meeting legal requirements and
expectations, but also exceeding compliance and investing more in human capital, the
environment and stakeholder relations. (Green Paper, 2001)

2 ETHICS AND SOCIAL RESPONSIBILITY

In addition to the economic side of business, i.e. profit oriented, there is also
something related to the long-term orientation of the success of the entrepreneur, the
business, which is ethics and social responsibility as part of the business.

Why is the importance of business ethics growing? It is due to unclear issues in
international trade and ever-increasing economic globalization. On the contrary, the basis for
business ethics is honesty and fairness.

One of the important themes of business ethics is the relationship between
entrepreneurship and social responsibility. Corporate social responsibility is related to different
levels of moral development and is a problem of optimal proportions between profit and social
responsibility.

We know two ways of perceiving the difference between ethics and social
responsibility:

1. In the first case, ethics is perceived as a business-oriented issue (inside of
organization), while social responsibility is more outward-oriented.

Ethics ties more to the individual, while social responsibility is more to the business.

2. In the second case, both terms are considered synonymous because of the ethical
behaviour of the company has two dimensions, internal (given by the corporate culture) and
external, covering all elements of the company's surroundings (stakeholders).

If the company behaves ethically correctly to its surroundings, it is rewarded with a
positive opinion (prestige) of the public and the related economic benefits.

CSR is defined by the European Commission (EC) as “the responsibility of enterprises
for their impacts on society” (EC, 2011). Here is the connection with stakeholders.

The term stakeholder referred to a temporary holder of money or property in the area
of law and gambling.

Currently, the term is used in management and marketing and includes all
stakeholders that have any connection with the business - suppliers, customers, employees,
management etc.
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Stakeholders can be divided into:

1. internal (employees, managers or owner) and
2. external (Outside are customers, suppliers, business partners, creditors, but
also people living around the company).
The issue of stakeholders is more important for companies with a large number of
employees, for companies selling their products and services to end customers. So the ethics
and CSR are interconnected.

3 PILLARS OF CSR

The issue of social responsibility can be analysed from several points of view, namely
responsibility towards the competition, the consumer and the environment. The first is related
to promoting free trade, choosing a supplier according to his capabilities, not family links and
avoiding misleading advertising. The second aspect is perceived from the consumer
perspective and the credibility of the information that organizations offer about their products
and services. The third area takes environmental protection into account, in particular, by
controlling the impact and avoiding the adverse effects of all production.

In order to qualify the company as a social responsible, it must follow several
principles. These can be summarized in the so-called Triple bottom — line:

1. profit (economic pillar),
2. people (social pillar),
3. planets (environmental pillar).

Economic

Eco-
efficiency

Social environmental Environmental
progress stewardship

Figure 1 Triple Bottom Line
Source: < https://www.cimaglobal.com/Our-locations/SriLanka/Thought-leadership/2013-
managing-innovation/The-need-for-sustainable-innovation-in-business/ >

What is the content of these pillars? For example, the economic pillar includes an
examination of the following areas:

Economic pillar deals for example with:

v" Code of Ethics
v" Rejection of corruption,
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Transparency,

Protection of intellectual property,
Investor Relations
Supplier-customer relations,
Customer relationships

Quality and safety of products and services....
Social pillar CSR deals with:

Employment policy,

Health and safety of employees,
Education,

Retraining,

Equality between women and men,
Refusal of child labour,

Human rights.

AN N N NN

ANENENENENENEN

Environmental pillar CSR observe:

Cleaner production,

Products and services (EMAS Regulation and ISO 14000 series standards)
Protection of natural resources,

Investing in cleaner technologies

Environmental business culture (recycling, energy saving, etc.).

ASANE NENEN

CSRs of many well-known companies are built on these pillars. Let's take an example
of the CSR Ford Motor Company. Ford Motor Company, commonly known as Ford, is an
American multinational automaker that has its main headquarters in Dearborn, Michigan, a
suburb of Detroit. It was founded by Henry Ford and incorporated on June 16, 1903. The
company sells automobiles and commercial vehicles under the Ford brand, and most luxury
cars under the Lincoln brand.

Ford Motor Company stated that being a good corporate citizen is an essential part
of how they do business. Both globally and locally, company has an ongoing commitment to
helping and supporting the communities we operate in, better understanding environmental
issues and investing in our people. Ford Motor Company defined corporate social responsibility
as being willing to help others, being environmentally conscious and socially tolerant.

For example according to environmental pillar Ford Motor Company has new
fabrics supplied by Interface Fabrics, Inc., produced from 100 percent post-industrial waste.
Post-industrial waste is something originally. It can include anything from plastic intended for
pop bottles to undyed polyester fibbers that dont make the cut for consumer use.

In social frame Ford has foundation offering grants that support and maintain
diversity in higher education with fellowships for pre-doctoral, dissertation, and post-doctoral
scholarship to increase diverse representation among Native Americans, African Americans,
Latinos/Latinas and other under-represented Asian and Latino sub-groups throughout the U.S.
academic labour market.

Outstanding fuel economy and the reduction of greenhouse gas emissions from Ford
products: they're key objectives that represent a fundamental part of their business and an
economic pillar of CSR. With smart and sustainable manufacturing solutions and an range
of technologically advanced, fuel-efficient vehicles, they're creating foundations that will
ensure our long-term success in Europe.
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4 CORPORATE SOCIAL RESPONSIBILITY AS A PART OF ISO 26000

The standard that can help individuals to put CSR into practice is ISO 26000. The
standard is not mandatory, but companies can use it on a voluntary basis as it provides
guidance on how to deal with CSR in practice. At present, this standard is based on 7 guiding
principles:

. Organization management

. Human rights

. Labour law

. Environment

. Fair trade

. Consumer protection

. Community involvement and development (see Figure 2).
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Figure 2 Guiding principles of ISO 26000

Source: International Organization for Standardization. [Online]

Retrieved: http://www.iso.org/iso/iso_26000_project_overview.pdf. ISBN 978-92-67-10537-
6.

ISO 26000 assists organizations regardless of their size, activity or location, and advises
on:

on concepts and definitions of social responsibility,

on trends in social responsibility,

on social responsibility principles and practices,

on promoting socially responsible behaviour throughout the organization, through
company policies and practices,

on the identification of interested parties,

on communication, commitments and other related information on corporate social
responsibility.
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_______________________________________________________________________|
5 CSR PHENOMENON CRITICS

Like every extraordinary phenomenon, social responsibility brings with it conflicting
opinions of experts, companies and the general public. It is therefore questionable whether
CSR activities really lead to sustainable development, or whether our behaviour is not just a
form of advertising and the real effects are out of interest. For decades, Milton Friedman has
stated that companies are institutions that aim to maximize profits and not charity, so they
should focus only on shareholders from the stakeholder group. As a reason, it states that if
companies focus on the triple - bottom - line, they will not be able to find a balance between
areas. Friedman argues that it is not appropriate for a corporate executive or director to
embark on socially responsible programmes because there is little incentive for prudent
expenditure, mainly when one is spending money owed to the shareholders through dividends
(Friedman, 2009). But, if corporate social responsibility is detrimental to business, as
suggested by Friedman, then shareholders will tend to avoid investing in companies that act
socially responsible. Friedman's thoughts further elaborate on Gresko (2009), claiming that
there are other threats in addition to the reason:

> "The CFF will be the victim of marketing and will serve almost exclusively for" public
relations "purposes.

» Many companies want to be seen as leaders in ecology and social responsibility, but
in fact their practices are unethical and contrary to the CFF.

> The CFF will become a tool for increasing the impact of companies in other areas.

» The CFF will become an instrument for gradual market regulation to unhealthy levels
"(Gresko, 2009).

A well-known critic of this phenomenon is Reich (2007), who in his book Super capitalism
denounces the CAP as a dangerous distraction that undermines democracy. It argues that it
is the role of governments to establish laws and rules to ensure that businesses act in
accordance with the interests of society.

In addition to the experts' statements already mentioned, it is also worth mentioning the
additional risk that the inadequate and elaborated CAP strategy may present. Paradoxically, if
a company fails to meet the objectives it has set itself, the CAP may become the cause of its
poor reputation. Every person has the right to express his or her opinion, so it is up to each
of us whether we choose the path that critics of this kind of business and behaviour follow, or
prefer environmental practices, social attitudes or the promotion of human capital.

The fact that social responsibility has become one of the major trends in marketing does
not mean that it is the only way to succeed in the short term. Marketers may thus find
themselves faced with the dilemma of choice between profitability and customer desire for
social benefit. (Kotler et al. 1999). Companies that want to deal with corporate social
responsibility should treat it like other market challenges. The strategic concept thus helps
prevent chaotic philanthropy, which, although not harmful, but does not realize the full
potential that the company can offer to its surroundings.

CONCLUSION

Incorporating the CSR concept into a business strategy is considered to be an indication
of good corporate governance. It can therefore be assumed that organizations claiming to
have this concept will have and in the future will have an even greater chance of raising
additional capital over companies that do not. Last but not least, it is worth remembering that
companies that listen to the environment and take into account its interests can better
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anticipate potential risks and respond promptly to changes that may occur and affect business
success.

It is important to realize that businesses are dependent on global developments, so their
reputation is indispensable. The moral responsibility of a company is a problematic and
subjective thing. The philosophy that responds to these societal demands is social
responsibility, which is considered to be part of the concept of sustainable development and
is internationally supported by the UN, EU, OECD and a number of international NGOs. Many
surveys show that companies that have their own long-term sustainability strategies have
more loyal employees and customers, and that they also benefit investors. In fact, CSR means
maintaining economic success and gaining a competitive advantage by giving your business a
good reputation.
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SOFTWARE SUPPORT OF BUSINESS PROCESSES AS A PART OF
INFORMATION MANAGEMENT

SOFTVEROVA PODPORA PODNIKOVYCH PROCESOV AKO
SUCAST INFORMACNEHO MANAZMENTU

Katarina TEPLICKA

ABSTRACT

Enterprise information systems support the efficient management of business processes,
resources, materials, machinery and equipment, people, finance. The strategic goal of building
an enterprise information system is to support the growth of business performance and value
of business. The goal of this contribution is to highlight the importance of creating and using
software support for business process management. We analyze specific software products,
their advantages and disadvantages, companies offering software products and investments
in ERP (Enterprise Resource Planning) systems. The results of the analyze point to the benefits
of ERP systems introduced in enterprises. Significant benefits include quality information for
decision-making, saving time downtime, reducing administrative staff, increasing inventory
turnover, slimming down the IT department.

Key words: software support, improvement, efficiency, ERP systems

ABSTRAKT

Podnikové informacné systémy podporuju efektivne riadenie obchodnych procesov, zdrojov,
materidlov, strojov a zariadeni, l'udi, financii. Strategickym cielom budovania podnikového
informacného systému je podpora rastu obchodnej vykonnosti a hodnoty podniku. Cielom
tohto prispevku je zd6raznit’ doleZitost’ vytvarania a pouzivania softvérovej podpory pre
riadenie podnikovych procesov. Analyzujeme konkrétne softvérové produkty, spoloCnosti
ponukajlce softvérové produkty a investicie do systémov ERP (Enterprise Resource Planning).
Vysledky analyzy poukazuji na prinosy systémov ERP zavedenych v podnikoch. Medzi
vyznamné vyhody patri kvalita informacii pre rozhodovanie, Uspora casu, zniZenie
administrativnych nakladov, zvySenie obratu zasob, zredukovanie IT oddelenia.

KI'icové slova: softvérova podpora, zlepSovanie, efektivnost’, ERP systémy

JEL CLASSIFICATION: M11, M15

INTRODUCTION

Improving business success means improving business processes and using process-
oriented support tools to achieve key factors such as efficiency, economy and productivity.

The use of business information software system support is very effective and
necessary in the long run. The programming languages are very important instrument for
creation of controlling software and controlling applications (Steingartner, Novitzka, 2016).
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Structural operational semantics is most popular semantic method for software engineers and
this method is used by creation of software for controlling (Steingartner, Novitzka, 2015).

Business processes cannot be managed without changes and improvements, which
can ultimately affect the price of products, demand and meet customer requirements,
increased revenue from product sales, to decrease total costs, and to create profit growth. In
addition to financial benefits, it is also necessary to perceive another aspect of this approach,
namely to improve the information transfer system at individual management levels, to provide
feedback in synergy with the customer, to eliminate ineffective activities in the chain of
business processes (Petfik, 2005). ERP systems ERP systems are a tool for decision making in
businesses and in the IPO chain. ERP systems process all business information that is part of
controlling. Controlling is part of the management information and economic systems. The
application of controlling requires a change in the company's management system, a change
in the organizational structure of the company, the creation of a controller's position, a
controlling body. With controlling implementation are connected all barriers in Slovak
companies (Foltinova, Kalafutova, 1998). Controlling is a management tool that can keep
businesses in an efficient way and avoid existing problems that are often a matter of "survival"
for businesses (Kadarova, Durkacova, 2012). Controlling emphasizes to business managers
how to achieve more effective management and business goals. Controlling expresses the
complex function of economic management in enterprises (Potkany, Satanova, 2004) and we
can understand all the activities related to the entrepreneurial activity of the enterprise. The
reason for poor implementation of controlling in enterprises is insufficiently trained controlling
personnel, not built (Potkany, Hitka, 2005).

The management information system and its connection to the economic and
accounting system of the company, the lack of personnel competent to carry out the control
function, the poor organizational structure of the company, insufficient registration system,
shortcomings in the interconnection of economic analyzes, unprocessed management
accounting, unfinished planning and budgeting in the enterprise, building controlling,
undefined strategic goals of the business. These reasons can also lead companies to avoid to
control.

1 SIGNIFICANCE OF ERP SYSTEMS

Through ERP systems key business processes can be successfully managed and
enable the enterprise as a whole to build a concept of continual continuous improvement. The
essence of ERP systems is to achieve economic transparency; transparency in business
activities, processes, planning, calculating, budgeting, process decisions, orders, performance,
customers, products (Kassay, 2001). All businesses are looking for an optimal solution for
implementing ERP systems. Currently, there are a number of companies offering controlling
information systems, SAP, ABRA Software, EPICOR, KROS, Microsoft Slovakia, NESS, ORACLE,
SOFTIP, SIEMENS, WBI, PRO IT SERVICES, ORGA-TRADE and other(Potkany, Hitka, 2005)].
ERP is a unifying information system that uses information technology. It is an effective tool
for business process planning and management. The ERP system integrates all business
processes in the firm. ERP systems create a link between business processes and information
needs (figurel).
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Figure 1: Relationship between information and management levels
Source: own source

The reasons why businesses implement ERP systems are presented in figure 2.
Benefits of ERP systems are: automation and integration of main processes, data sharing,
standardization, real-time information creation and availability, historical data processing,
complex approach to ERP solutions. ERP systems represent the integration of key processes
in the IPO chain (input, process, and output) in enterprises. ERP systems are aimed at
improving and streamlining business processes from entry to exit, which is the IPO chain.

Reasons of ERP implementation in
Slovakia
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Figure 2: Reasons of ERP implementation in Slovakia
Source: [2]

ERP systems are made up of various modules that are tied to business processes and
business needs to manage certain business areas. Based on the IPO chain, businesses decide
what modules they need for their business processes. Most often, businesses use modules
that are bound to enterprise inputs and outputs. The logistics, human resources, production,
finance, sales modules are significant. The average age of using ERP systems is getting
shorter. In small businesses, the age of ERP systems is reduced from 7 to 5 years, in large
and medium-sized enterprises the age of ERP systems is reduced from 8 to 6 years. There are
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no major barriers to implementing ERP systems in large enterprises, and there is no need to
make major changes to information systems. In small businesses, the implementation of ERP
systems is challenging because of major constraints, and extensive changes to information
systems and sub-adjustments are needed. Continuous innovation of ERP systems is important
in terms of functionality, as process changes, market conditions, and legislative conditions are
constantly occurring. The second factor that is crucial for ERP systems innovation is outdated
technology and inflexible architecture. ERP systems are also being introduced into businesses
in terms of size. The results of ERP systems implementation in enterprises depend mainly on
financial means and this represents the main problem in the implementation of ERP systems
in Slovak enterprises. The introduction of ERP systems in enterprises presents risks that are
not only related to financial funds. Implementation is a complex process that involves risks to
the software vendor and the company that deploys the ERP system. The size of the risk
depends on how the ERP system implementation project is managed.

2 ANALYSIS OF SOFTWARE COMPANIES FOR ERP SYSTEMS AND THEIR PRODUCTS

Companies developing ERP systems have a lot of competition in the market.
Companies track customer requirements, changes in technology and processes, and customize
their products to meet customer requirements. Major suppliers include SAP, Oracle, Microsoft
(table 1). A large number of companies in Slovakia are involved in the development of
information systems and their implementation in companies. The opportunities of these
information companies depend on customer requirements in the area of management
information systems. According to the results of the Center for Research of Information
Systems CVIS in Slovakia, domestic ERP systems and domestic manufacturers of ERP systems
dominate. The main reason is the knowledge of Slovak market conditions and customers.
These manufacturers can quickly respond to changes in ERP systems and adapt ERP systems
to customer requirements. The core of these ERP systems is system integration. Creating a
quality information system for businesses minimize risks and maximize opportunities. The goal
of system integration is to create and maintain an integrated information system that uses the
potential of available information and communication technologies.

TABLE 1 PRODUCT OF ERP SYSTEM IN SLOVAK COMPANIES
COMPANIES PRODUCT
SAP AG SAP Solutions for small Businesses and Midsize Companies
SAP BUSINESS ONE
SAP Business All —in- One
SAP Business By Design
SAP Solutions for Large Companies
SAP BUSINESS SUITE
SAP CUSTOMER RELATIONSHIP MANAGEMENT
SAP ERP
SAP PRODUCT LIFE CYCLE MANAGEMENT
SAP SUPPLY CHAIN MANAGEMENT
SAP SUPPLIER RELATIONSHIP MANAGEMENT
SAP ERP FINANCIALS
SAP ERP HUMAN CAPITAL MANAGEMENT
SAP ERP OPERATIONS
SAP ERP CORPORATE SERVICES
END USER SERVICE DELIVERY
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ORACLE |ORACLE DATABAZA
Oracle Fusion Middleware
Oracle Enterprise Manager
Oracle eBusiness Suite
Oracle eBusiness Suite Manufacturing
Capital Asset Management
Customer Relationship Management
Financial Management
Human Capital Management
Manufacturing
Order Management
Project Management
Supply chain Management
Supply chain Planning
Supply chain Execution
Tools and Technology
Requirements Planning
Quality Management
Plan Managers Dashboard
Shop Floor
Oracle Fusion Applications
Produkt line Oracle:
Oracle eBusiness Suite
People Soft Enterprise
Siebel
JD Edwards EnterpriseOne
JD Edwards World
PDM Manufacturing
MICROSOFT | Microsoft Dynamics CRM
MICROSOFT DYNAMICS AX
Microsoft Dynamics GP
Microsoft Dynamics NAV
Microsoft Dynamics SL
Microsoft Dynamics Retail Management System
CRM
Microsoft Windows Share Point Services
Microsoft SQL Server
Microsoft Visual Studio
Source: own source

Creating ERP systems in enterprises must be based on IPO chains and business
processes. The information system enables enterprise management to access various statistics
that are important for decision making. The ERP system must be flexible, regular, up-to-date,
fast, and available. The strategic goal of the ERP system is to support business performance
and value growth. Quality ERP systems are beneficial to businesses and an effective
management tool. A high-quality ERP system allows the company to generate dashboard
outputs that can be used by all stakeholders, i. employees, customers, suppliers, customers,
potential competitors.
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These outputs are an effective tool for managing business processes (figure 3).
Dashboards are usually a series of graphics, charts, gauges and other visual indicators that
can be monitored and interpreted. Digital dashboards projects involve business units and the
information technology department. Dashboards are output of controlling in company.
Benefits of using digital dashboards include visual presentation of performance measures,
ability to identify and correct negative trends, measure efficiencies and inefficiencies, ability
to generate detailed reports showing new trends, ability to make more informed decisions
based on collected business intelligence, align strategies and organizational goals, saves time
compared to running multiple reports, gain total visibility of all systems instantly and quick
identification of data outliers and correlations.
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Figure 3: BSC dashboards and controlling
Source: own source

Within the IPO chain, various software products are used in enterprises to manage
the purchase, supply, storage, production, sales, and distribution. Various software
applications, such as Omega, Kros, Pohoda, which are most frequently used in small and
medium-sized businesses in Slovakia, are available for financing and accounting. Total output
from each process can be done using statistical reports and dashboards. This process is also
provided by software OBERON. All software applications for individual business processes can
be merged into a single package and this is the ERP system. An important criterion for ERP
systems is the ability to solve problems in individual business processes through data
collection. ERP system manufacturers try to target a wide range of customers and create all
modules in the system to cover every business process.
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Software manufacturers also focus on specific areas such as banking, insurance,
education, health, public administration. ERP systems are created in Slovakia and are also
purchased abroad. A high share of ERP systems in Slovakia is in Denmark, the Czech Republic,
Germany and the United Kingdom. Key business processes that companies prefer as the basis
of ERP systems are human resources, economics, logistics, manufacturing. The advantage of
the ERP system is the interconnection of all partial applications in the company and the
creation of a quality information system. This approach is an essential advantage of ERP
systems (Figure 4).

MAP OF PROCESSES AND
SOFTWARE SUPPORT

PURCHASE AND SUPPLY /IS MILSOFT
STORAGE / WMS, SOFTIP, MRP
PRODUCTION/ SUNSOFT, OASIS, TANGRAM
SALES AND DISTRIBUTION/ TANGRAM
STATISTICAL REPORTS/ ONIX

FINANCE AND ACCOUNTING/OMEGA, POHODA, KROS, OBERON, HUMANET,
PROFIT 365

ERP SYSTEM

Figure 4: Software support for processes
Source: own source

CONCLUSION

The successful use of ERP systems in the practice of industrial enterprises means
increasing performance and gaining competitive advantage in the market. The implementation
of ERP systems takes longer and brings positive benefits to business process management
companies. The ERP system is the interconnection of management and information flow in
businesses that need to be processed for controlling and preparing dashboards that visually
track business results. The main reason for implementing ERP in enterprises was the level of
performance. Companies have implemented various modules within the ERP system, most
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often finances, supplies, supplies, human resources. In terms of financial coverage of the
implementation of ERP systems, the funds were overdrawn over the plan. The greatest risks
identified in the implementation of ERP systems were business, supplier, project management,
ERP system selection, and general risks. Significant companies developing ERP systems
include SAP, ORACLE, MICROSOFT.
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METODY ODHALENIA KRiZY PODNIKU
METHODS FOR DETERMINING A BUSINESS CRISIS

Jozef LUKAC

ABSTRAKT

Cielom prispevku je popisat’ a aplikovat’ metody prostrednictvom ktorych mozeme stanovit/,
Ze podnik bude v buducnosti ohrozeny krizou. Kriza sa moze prejavit' zhorSenim financ¢nej
situacie podniku a v kone¢nom dosledku méze dojst’ k bankrotu podniku. V prispevku budeme
aplikovat’ ekonomicky pridand hodnotu EVA. Nasledne sa budeme venovat’ predikéne
orientovanym modelom finan¢ného zdravia podniku v buducnosti. Konkrétne sa budeme
zaoberat' Altmanovym indexom, Indexom bonity, Birkentovym modelom, Tafflerovym
modelom a Indexom IN99. Vysledkom bude aplikacia kazdého modelu a zhodnotenie vyvoja
financnej situacie podniku v buddcnosti.

Kl'Gcové slova: podnik, kriza, bankrot, metddy detekcie,

ABSTRACT

The aim of the paper is to describe and apply the methods by which we can determine that
the company will be threatened by the crisis in the future. The crisis may lead to a deterioration
in the company's financial situation and ultimately to the company's bankruptcy. We will apply
economically added value of EVA in the paper. Subsequently, we will focus on predictive
models of the company's financial health in the future. Specifically, we will deal with the
Altman Index, Creditworthiness Index, Birkent Model, Taffler Model and IN99 Index. The result
will be the application of each model and evaluation of the development of the company's
financial situation in the future.

Key words: enterprise, crisis, bankruptcy, detection methods

JEL KLASIFIKACIA:

uvoD

Finanény manazér, ¢i majitel’ alebo akcionar podniku vyuziva finanén analyzu pri
svojej Cinnosti vo viacerych pripadoch, kedy je jeho ulohou urcenie finan¢nej vykonnosti
podniku, vypovedanie o platobnej schopnosti podniku. Napriklad pri likvidacnej a majetkovej
metdde financny manazér vyuZiva prevazne Udaje zo slvahy a vykazu ziskov a strat
prostrednictvom horizontalnej a vertikalnej analyzy s cielom identifikacie Struktury aktiv a
pasiv, a nakladov a vynosov, pri podnikatel'skej metdde sa v Cinnosti finanéného manazéra
vyuZivaju rdzne metddy financnej analyzy, ktorej vysledkom je stanovenie Urovne financnej
vykonnosti podniku. Prikladom mo6Zze byt pouZitie modernych metdd EVA, MVA a inych.
Vysledkom financ¢nej analyzy moze byt aj porovnanie klasickych finanénych ukazovatel'ov
podniku s inymi podnikatel'skymi subjektmi pomocou metdd viackriteridlneho hodnotenia
podnikov v priestore, i vyssich, sofistikovanych, Statistickych metdd ako su regresia, zhlukova
analyza, parové testovanie a mnohé iné. Velmi obl'ibené su aj ukazovatele predikcie bankrotu
a bonity podniku — Index bonity, Tamariho index, Altmanov index, Kralickov gicktest a iné.
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1 UKAZOVATEL EVA .

Podla Marikovd a Marik (2005) by moderny ukazovatel mal spliat’ nasledujice
kritéria: vykazovanie Co najuzsej vazby na hodnotu akcie, ktora je preukazatelna statistickymi
vypoctami; umoziuji vyuzitie ¢o najvacsieho mnozstva informdcii z Gctovnictva; prekonanie
doterajSich namietok voéi Gctovnym ukazovatelom finanénej vykonnosti. Dolezitym
charakterom moderného ukazovatela je podporovanie riadenia hodnoty a jasna a prehl'adna
identifikacia jeho vazby na vsSetky Urovne riadenia. Mal by zahriovat’ kalkulaciu rizika a
zohl'adnovat' rozsah viazaného kapitalu, a rovnako by mal vykazovat’ znaky ¢o najuzsej vazby
na hodnotu akcii (stakeholder value). Podla samotnych autorov je zistenie takéhoto
ukazovatel'a obtiazne, no spominanym kritériam najviac vyhovuje ukazovatel’ EVA.

ModernejsSie pristupy sa snazia o prepojenie vsetkych cinnosti v podniku ako aj l'udi
zUcastnujlcich sa na podnikovych procesoch. Ciel'om modernejsich pristupov k hodnoteniu
financnej vykonnosti podniku je konat' tak, aby sa zvySila hodnota vlozenych prostriedkov
vlastnikov podniku. Do tychto ukazovatel'ov sa implementuje kategodria ekonomického zisku
(nad zisku), ktory popri beznych nakladoch podniku zvazuje aj tzv. alternativne naklady
kapitalu. Ide napriklad o prilezitostné naklady alebo naklady obetovanej prilezitosti. K
ukazovatelom zastupujicich moderny pristup financnej vykonnosti podnikov zarad'ujeme
ekonomicky pridand hodnotu EVA, trhovu pridand hodnotu MVA, diskontované cash flow DCF,
pridant hodnotu pre akcionarov SVA, vynosnost’ Cistych aktiv RONA.

Tento ukazovatel' vyjadruje ekonomickl efektivnost’ spolocnosti v zavislosti od
dosiahnutého prevadzkového hospodarskeho vysledku a ceny na pouZzivany kapital. Z
Uctovného hl'adiska doslo k zmene, kedZe prevadzkovy a bezny vysledok hospodarenia bol
zmeneny na vysledok hospodarenia z hospodarskej cinnosti. Cielom je dosiahnutie
maximalneho zhodnotenia investovaného kapitalu a tym aj zhodnotit’ majetok spolocnosti a
zabezpecit' tak vysokl vynosnost’ kapitalu. Predpokladom pre presny vypocet 1. variantu tohto
ukazovatela je bezchybné stanovenie NOPAT, WACC a C, ize prevadzkového hospodarskeho
vysledku, vazeného priemeru nakladov na kapital a ceny kapitalu (resp. nakladov). Pri druhom
variante, ktory sa pouziva pri spolocnostiach, ktoré nemaju svoje akcie obchodovatelné na
burze sa mo6ze vyuzit’ aj modifikacia 1. variantu.

2. variant: EVA = (ROE -re ) * VK

ROE- rentabilita viastného kapitalu
re-naklady na viastny kapita/
VK — viastny kapital

Po vypocitani kazdej polozky potrebnej na vycislenie EVA nasleduje konceny vypocet
ukazovatela. Pozitivne hodnotenie vykonnosti je definované ukazovatelom EVA > 0. Vynos z

.....

EVA dosahuje hodnoty nizsie ako 0 podnik hodnotu ,likviduje* — vynos je mensi ako naklad.

Tab. 1 Vypocet hodnoty EVA

5,6% 3,7% -2,5% 3,6% -8,9%
0,79 0,78 0,78 0,78 0,77
336744 317815 305953 313693 302413
11305,94 | 4376,29 | -15561,34 | 1625,06 | -33742,07

Zdroj: vlastné spracovanie podla vykazov
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Z predchadzajucej tabul'ky je zrejmé, Ze spolo¢nost’ v minulosti (roky 2013 a 2015)
hodnotu nevytvarala. Hodnota ukazovatel'a EVA v roku 2013 predstavovala takmer -34 000 €,
no nasledujlci rok dosiahla kladné hodnotu vySe 1 600 €. V roku 2015 doslo opat’ k situacii,
kedy bol vynos podniku nizSi ako naklad v hodnote 15 500 €. V roku 2016 spoloc¢nost’
zaznamenala tvorbu hodnoty vo vyske 4 300 € a v roku 2017 viac ako 11 300 €. Z pohladu
ukazovatela EVA moOzem povedat, Ze spoloCnost’ v poslednych dvoch rokoch dosahuje
zvySovanie hodnoty kapitalu prostrednictvom vynosu z tohto kapitalu.

2 METODY PREDIKCIE FINANCNEHO ZDRAVIA SPOLOCNOSTI

K tradiénym pristupom mozeme zaradit' aj sihrnné indexy hodnotenia (bankrotné
a bonitné modely). Hodnotenie vykonnosti podnikov na zaklade tradi¢nych postupov vyuziva
suhrnné indexy hodnotenia za U¢elom posudenia financnej situacie podniku prostrednictvom
mnozstva absollUtnych, rozdielovych a pomerovych ukazovatelov. Tieto ukazovatele
vymedzuju zakladné oblasti pri progndze financného zdravia — financna stabilita, financna
Struktdra, analyza prijmov a vydavkov, efektivnost’ hospodarenia s majetkom, solventnost’
podniku a produktivita. Medzi najznamejsie modely zarad'ujeme Tamariho index, Kralickov
quicktest, Index bonity, Index doveryhodnosti, Altmanov index, Tafflerov model, Beermanova
diskriminacna analyza, Argentiho model, Beaverov model a iné modely. Pre ozrejmenie su v
tejto dizertacnej praci spomenuté len niektoré z nich.

Ciel'om suhrnnych indexov hodnotenia financného zdravia podniku je predvidanie
budiceho stavu podniku, a to finanéného Upadku alebo dobrého finanéného zdravia.
Vypovedacia schopnost’ tychto modelov a indexov bola spochybnena v obdobi financnej krizy
v roku 2008, kedy podniky, ktoré dosahovali podl'a modelov dobrt finanéna kondiciu a nehrozil
im finan¢né problémy skrachovali. Z tohto dovodu je viacero autorov skeptickych napr. k
Altmanovmu indexu.

Hodnotenie vykonnosti podnikov na zaklade tradi¢nych postupov vyuziva suhrnné
indexy hodnotenia za Gcelom postdenia financnej situacie podniku prostrednictvom mnoZzstva
absolitnych, rozdielovych a pomerovych ukazovatel'ov. Tieto ukazovatele vymedzuji zakladné
oblasti pri progndze financného zdravia — finan¢na stabilita, finan¢na Struktdra, analyza
prijmov a vydavkov, efektivnost hospodarenia s majetkom, solventnost podniku a
produktivita. Medzi najznamejsie modely zarad'ujeme Tamariho index, Kralickov quicktest,
Index bonity, Index ddveryhodnosti, Altmanov index, Tafflerov model, Beermanova
diskriminac¢na analyza, Argentiho model, Beaverov model a iné modely. V nasledujlcej Casti
sU vybrané niektoré metddy predikcie finanéného zdravia analyzovanej spolo¢nosti.

Pomocou diskriminacnej analyzy Altman v roku 1968 urcil vahy jednotlivych
pomerovych ukazovatelov. Vysledna rovnica Altmanovo Z-skore je urCena ako vazeny
priemer hodn6t tychto ukazovatelov, pricom jednotlivé vahy urluju doblezitost' daného
ukazovatela pre odhad budliceho vyvoja. Altmanov index je sUhrny vzorec davajlci do
suvislosti niektoré pomerové financné ukazovatele (Altman, 1968)

Z=0,717*%X1 + 0,847 * X2 + 3,107 * X3 + 0,42 * X4 + 0,998 * X5

X1 = cisty pracovni kapital / celkové aktiva

X2 = hospodarsky vysledok minulych obdobi / celkové aktiva
X3 = EBIT / celkové aktiva

X4 = zdkladny kapital / celkové aktiva

X5 = trzby / celkové aktiva
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Tento index na zaklade analyzy vybranych finanénych ukazovatel'ov vyusti do Z-score,
ktory predpovie, ¢i podnik v nasledujucich dvoch rokoch bude mat’ financné problémy, alebo
sa mu bude financne darit. Altmanovo score Z bolo vytvorené pre vyrobné podniky.
Nevyhodou tohto modelu je, ze obsahuje polozku trhovi hodnotu viastného kapitalu. V nasej
analyze nemame spolocnost, ktora je obchodovatelna na burze a preto budeme pouzivat
Uctovnd hodnotu zo stvahy. Vysledkom diskriminacnej analyzy spolocnosti je hodnota 0,88 v
roku 2013, nasledny narast a pokles v roku 2015 a kontinualny narast hodnoty od roku 2015
po rok 2017 na hodnotu 1,97. Na zaklade interpretacie Z-skére od roku 2013 po rok 2016 ide
o vysledky vypovedajuce o zlom finanénom stave podniku, ktory v buducnosti s velkou
pravdepodobnost'ou vyusti do bankrotu, avSak v roku 2017 hodnota Z patri do intervalu <
1,81 ; 2,99 > - toto pasmo nazyva Altman sivou zénou, pretoze je to pasmo nevyhranenych
vysledkov, neexistuje Ziadna Statisticka progndéza pre urcenie budicnosti podniku.

Index INO5 je suhrnny index pre hodnotenie financného zdravia spolocnosti
prostrednictvom jediného cisla. Okrem hodnotenia faktu, i spolocnost’ v blizkej dobe
skrachuje alebo nie, sa vSak index INO5 zaobera aj tym, i vytvara pre svojich vlastnikov tiez
nejakd hodnotu. Podobne ako Altmanov index sa index INO5 sklada z niekol'kych ciastkovych
sucasti - koeficientov, ktoré sa zaoberaju Specifickymi oblastami financného riadenia
spolo¢nosti. Vyvoj indexu je totozny ako pri Z-skére v roku 2014 je zaznamenany narast
striedany poklesom v roku 2015 a narastom v rokoch 2016 a 2017. Hodnoty ukazovatela
nadobudaji hodnoty 0,11 az 0,96, ¢o podla autorov modelu Neumaierova-Neumaier (2005),
hovori, Ze speju k bankrotu a so 76% pravdepodobnost'ou nebudu vytvarat’ hodnotu. Je vsak
mozné, ze v roku 2018, teda viac ako 12 rokov po vzniku indexu INO5 uz méze byt' sicasna
realita trochu odlisna.

Binkertov model bol vyvinuty v obdobi rokov 1997-1999 na Ekonomickej univerzite
v Bratislave. Cielom bolo vytvorenie nastroja na zaradenie spolocnosti do skupiny
prosperujucich, resp. neprosperujlcich spolocnosti a nasledne progndézovat’ ich dalsi vyvoj.
Spolocnost’ dosahuje hodnoty v rozmedzi 2,23 v roku 2017 po hodnotu 2,76 v prvom
sledovanom roku. Spolocnost’ je tak zaradena medzi prosperujlice spoloc¢nosti.

Index bonity patri do skupiny predikénych modelov. Tento bonitny model vyuziva 6
pomerovych ukazovatel'ov, pre ich vypocet je potrebné poznat’ 6 Uctovnych ukazovatelov. K
vypoctu Indexu bonity je potreba poznat’ konkrétne hodnoty nasledujlucich ukazovatelov:
CashF low (sucet Cistého zisku EBIT a odpisov), cudzie zdroje, aktiva (resp. pasiva), zisk,
vynosy (resp. trzby), zasoby. Najvacsiu vahu vo vzorci ma ukazovatel rentability aktiv (ROA).
Je to podiel zisku na celkovych aktivach spolocnosti. Druht najvacsiu vahu ma podiel zisku
na vynosoch spolocnosti. DalSie ukazovatele maju nizsiu vahu (Bellovary, 2007)

cash flow aktiva zisk zisk vynosy
B=15x —m+ 0,08 x——mMmMM— X— X— + 03x+ 0,1x -
cudzie zdroje cudzie zdroje aktiva vynosy aktiva

Index bonity zaradil najkritickejSi rok 2013 a 2015 do zlej financnej situacie, kedy firma
smeruje k bankrotu. Ostatné roky patria do Sedej zony, hodnotenie sa v poslednych dvoch
rokoch zlepsuje, avsak spoloCnost’ je stale zaradena do Sedej zény. Vyvoj kopiruje ostatné
modely. Spolu s ostatnymi modelmi, predpovedaju spolo¢nosti dobru financnu situaciu s tym,
Ze v buducnosti bude tvorit’ hodnotu nad'alej a nehrozi jej bankrot.
totiz najviac krachujlcich spolocnosti medzi prosperujice (chyba a). Predpokladom pre
sledovanie rizika bankrotu analyzovaného podniku je rovnica pozostavajica zo Styroch
pomerovych financnych ukazovatelov, ktoré su prendsobené vahou : X1 — zisk pred
zdanenim/kratkodobé zavazky (0,53), X2 — obezny majetok/cudzie zdroje (0,13), X3 -
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kratkodobé zavazky/aktiva (0,18), X4 — trzby/aktiva (0,16). Ak je vysledna hodnota v intervale
nad 0,2 dany podnik ma vyssiu pravdepodobnost’ vzniku bankrotu a pri hodnote nad 0,3 ma
analyzovany podnik mall pravdepodobnost’ bankrotu. (Taffler, 1977)

Vysledky Tafflerovho modelu treba brat’ iba ako doplnkové, ktoré dotvaraju celkovu
mozaiku financnej kondicie spolocnosti. Hodnoty nadobuldaji rasticu tendenciu od 0,17
(2013) po 0,44 (2017). Model tato spolocnost’ zarad'uje na zaciatku sledovaného obdobia
medzi spoloCnosti s vysokym rizikom bankrotu. V rokoch 2014 a 2015 sa situacia zlepsila a
spolo¢nost’ bola zaradena do zény priemernosti — Sedej zony. V rokoch 2016 a 2017 je na tom
spolo¢nost’ najlepsie a dosahuje hodnoty, typické pre spolocnosti s malou pravdepodobnost'ou
bankrotu.
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\ —#—INDEX 05
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\ /\ Binkertov model
1
,00 Y \
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Obr. 1 Vyvoj predikénych modelov
Zdroj: viastné spracovanie podla vykazov

ZAVER

Na zaklade aplikovanych modelov predikcie mo6zem celkovo konstatovat, Zze
spolocnost’ sa nachadza v Sedej zone, ktora nie je definovana moznym vznikom bankrotu v
budlcnosti. Rovnako vsak spolocnost’ v Sedej zéne nema pozitivne finanéné vyhliadky do
budtcnosti. O mozZny bankrot sa opiera Index INO5. Altmanovo Z-skére uvadza, Ze spolo¢nost’
sa z rizikovej Casti dostala a pri Udajoch z posledného sledovaného roka dosahuje hodnoty,
ktoré nepredpokladaju Ziadne riziko bankrotu. Taflerov model a index bonity hodnotia
pozitivne situaciu spolocnosti od roku 2015 s malou pravdepodobnost'ou vzniku bankrotu.
Naopak Binkertov model zarad'uje spolo¢nost’ medzi podniky prosperujuce, bez mozného rizika
bankrotu.
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VYUZIVANIE VODNYCH ZDROJOV V EUROPSKEJ UNII
USE OF WATER SOURCES IN THE EUROPEAN UNION

Jozef GAIDOS — Pavol ANDREJOVSKY

ABSTRAKT

Prispevok je orientovany na problematiku vody ako zdroja. Spotreba vody vo svete je vel'mi
diferencovana. Z pohladu krajin je v absolutnych hodnotach vyrazne najvysSia spotreba vody
v Cine a v USA. Vodné zdroje v ramci krajin Europskej unii nie st rovnomerne rozdelené po
celom kontinente. NajvysSi objem sladkovodnych zdrojov maju Svédsko, Franclzsko,
Nemecko a Vel'ka Britania.

KIacové slova: prirodné zdroje, voda, spotreba vody, sladkovodné zdroje, EU, udrzatelny
rozvoj, ciele udrzatelného rozvoja

ABSTRACT

The paper is focused on the issue of water as a source. World water consumption is very
differentiated. In case of countries, in absolute terms, water consumption in China and the
USA is significantly higher. Water resources across the European Union are not evenly
distributed across the continent. Sweden, France, Germany and the United Kingdom have the
highest volumes of freshwater resources.

Key words: natural resources, water, water consumption, freshwater resources, EU,
sustainable development, sustainable development goals

JEL KLASIFIKACIA: F64, Q25

uvoD

Voda na Zemi sa vyskytuje pravdepodobne uz asi 4,6 miliardy rokov. VSetka voda na
Zemi je lokalizovana v hydrosfére. Hydrosféra je vrstva Zeme, ktora obsahuje vodu. Jej hribka
je priblizne 20 km, z toho priblizne 10 km pod Uroviiou povrchu Zeme a priblizne 10 km z
vrstvy atmosféry. Voda je mnohostranne vyuzivana: je domovom velkého mnoZstva druhov
rastlin a Zivocichov, je regulatorom klimatickych podmienok, je vstupnym faktorom v mnohych
procesoch lokalneho aj globalneho charakteru, je dopravnou cestou, je loZiskom bohatym na
nerastné suroviny.

Medzi najvyznamnejSie vyzvy vodného hospodarstva v sucasnosti patria najmé:
predchadzanie a znizovanie znelistenia vody, zefektivnenie vyuZivania vody, zvySenie
odolnosti vodného hospodarstva voci klimatickym a meteorologickym javom, zlepSenie
riadenia vykonavaného subjektmi zapojenymi do hospodarenia s vodnymi zdrojmi, lepSie
environmentalne prijatelné hospodarenie s pddou, najma zlepSenie praktickych postupov pri
hospodareni v lesoch, na pol'nohospodarskej péde a vSeobecne v krajine. RieSenie tychto
problémov je moZné len integrovanym pristupom pri prijimani opatreni v oblasti hospodarenia
s vodnymi zdrojmi a ich ochrany zahffiajucim celé spektrum politik v stvislosti s problematikou
vody, energetiky a priemyslu, polnohospodarstva, dopravy, odpadového hospodarstva,
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regionalneho rozvoja, Uzemného planovania, cestovného ruchu, adaptacie na zmenu klimy a
pod., a to na horizontalnej aj vertikalnej Grovni. Cielom prispevku je poukazat' na rozdiely vo
vyuzivani zdrojov sladkej vody v ramci krajin Eurdpskej Unie.

1 SPOTREBA VODY VO SVETE

Voda je nevyhnutnou podmienkou existencie Zivota na Zemi. Je podstatnou zloZkou
biosféry a ma popri pdode prvorady vyznam pre zabezpecenie vyzivy ludstva. Voda je
najdolezitejSou zluceninou na zemskom povrchu (Hronec, 2000 ; Demo a kol. 2007). Pokryva
nie je priamo vyuzitelnd, lebo viac ako 97 % tvori morska voda.

Z priblizne 2,5 % sladkej vody su Styri patiny v podobe I'adovca, d'alSia Cast’ teCie hiboko
pod zemou, dalSia Cast’ nie je dostatocne Cista. Vyuzitelna voda teda tvori priblizne 0,01 %
vSetkej vody (MZP CR, 2003). Voda vhodna na konzumdciu predstavuje len 0,003 % vSetkej
vody (Ivani¢, 2017).

Vodné zdroje st nerovnomerne rozlozené. Menej nez 10 krajin vlastni 60 % systémov
pre dodavky vyuzitelnej sladkej vody. V Tabulke 1 su krajiny s najvySSou spotrebou vody na
svete. Poradie nie je jednoznacne urcené vzhladom na fakt, ze merné jednotky nie su
konzistentné.

Tabulka 1: Krajiny s najvySSou spotrebou vody vo svete v roku 2016 bez jednoznacne
urceného poradia

Krajina Spotreba vody v bilidnoch litrov rocne
*Spotreba vody v litroch na osobu a den

Cina 1370
USA 817
Brazilia 359
Rusko 268
Mexiko 200
Vel'ka Britania 75

Australia *340
Kanada *329
Novy Zéland *227

Zdroj: upravené podla Hydrotech, 2017

V suvislosti s hodnotami v Tabul'ke 1 je vhodné uviest, Ze aj v ramci jednotlivych krajin
je spotreba vody vel'mi diferencovana.

Informdcie suvisiace s vodou je mozné ziskat' z viacerych zdrojov. Jednym z nich je
vol'na referen¢na stranka Worldometers - https://www.worldometers.info/cz/. Tuto stranku
riadi medzinarodny tim vyvojarov, vedcov a dobrovol'nikov s ciefom urobit’ Statistiky, ktoré
budu k dispozicii ¢asovo relevantne a dostupné Sirokému publiku.

Jednym z vystupov je prevadzkovanie ,zivych pultov", ktoré ukazuji odhad vybranych
parametrov v realnom Case. Tieto parametre popisuju situaciu v 6smych oblastiach: svetova
populacia, vlady a ekonomika, spolo¢nost’ a média, Zivotné prostredie, jedlo, voda, energia
a zdravie. Odhady su vypocitané podla origindlneho patentovaného algoritmu, ktory
spracovava data a projekcie od vybranych organizacii a Statistickych Uradov po celom svete.
Cielom prevadzkovania zZivych pultov je ukazat’ zmenu v Case, teda frekvenciu a ¢asovanie
udalosti, rytmus v redlnom Zivote. V oblasti ,voda" su zverejiiované tri parametre: tohtorocna
spotreba vody (v miliardach litrov), tohtorocné Umrtia na choroby spojené s vodou a pocet
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l'udi bez pristupu k pitnej vode. Hodnoty prvych dvoch parametrov, vzhladom na ich
kumulativny charakter, v priebehu roka rastd. Hodnota tretieho parametra v priebehu roka
koliSe, napriklad dna 20.1.2020 kolisala okolo hodnoty 804 miliénov l'udi. Teda priblizne 804
miliénov l'udi nemalo pristup k pitnej vode.

2 VODNE ZDROJE V EUROPSKE]J UNII

Eurdpska unia ma v sicasnosti 28 Clenskych Statov, s celkovou rozlohou 4 382 217 km?
a priblizne 500 miliénov obyvatel'ov, Co je tretia najvacsia populacia na svete po Cine a Indii.
EU sa rozsirila celkom sedemkrat. Po prvykrat v roku 1973 o Dansko, Irsko a Spojené
kral'ovstvo. Grécko sa pripojilo v roku 1981, Spanielsko a Portugalsko v roku 1986. K dalSiemu
rozSireniu doslo v roku 1995, kedy sa Clenskymi Statmi stalo Finsko, Rakusko a Svedsko. V
roku 2004 sa pripojili Cyprus, Ceska republika, Estonsko, Litva, LotySsko, Madarsko, Malta,
Pol'sko, Slovenska republika a Slovinsko. V roku 2007 sa Clenskymi Statmi stali Rumunsko a
Bulharsko, v roku 2013 Chorvatsko,

Prva iniciativa obcanov EU ,Right2water", ktor( podporilo viac nez 1,8 milidéna
signatarov, sa tykala vody. V poslednych Styroch desatrociach Eurdpa dosiahla vyznamny
pokrok v regulovani kvality vody, Cisteni odpadovych vod a ochrane biotopov a rastlinnych a
zivocisnych druhov. Vode si venované osobitné pravne predpisy EU, ktoré su posilnené
vSeobecnymi programami a pravnymi predpismi (napr. Siedmy environmentalny akény
program, Ramcova smernica o vode). Celkové mnoZstvo odberu vody v Eurdpe sa od roku
1990 znizilo 0 19 % (EEA, 2018). Oproti inym Castiam sveta ma Eurdpa pomerne velké zdroje
sladkej vody. Tieto zdroje nie si rovnomerne rozlozené.

Dopyt po vode v Eurdpe sa za poslednych 50 rokov neustdle zvySuje, Ciastocne aj
v dosledku populacného rastu, ¢o viedlo k celkovému poklesu obnovitel'nych vodnych zdrojov
na obyvatela o 24 % v ramci Europy (EEA, 2018).

Tabul'ka 2: Obnovitelné zdroje sladkej vody - dlhodoby ro¢ny priemer (v miliénoch m3)

Krajina A. B. C. D. E. F.
C=AB E=C+D

Belgicko 28 720 16 268 12 452 13 666 26 303 2,3
Bulharsko 73 017 57 178 15 839 84 943 100 782 14,3
Ceska

republika 54 653 39 416 15 237 740 15977 1,5
Dansko 38 485 22 145 16 340 0 16 340 2,8
Nemecko 278 000 161 000 117 000 71 000 188 000 2,3
Estonsko 29 018 : 12 347 : 12 347 9,4
frsko 87 632 38 308 49 324 3 469 52 793 10,9
Grécko 115 000 55 000 60 000 12 000 72 000 6,7
Spanielsko 346 527 235 394 111 133 0 111 133 2,4
Francutzsko 500 770 320 820 179 950 11 000 190 950 2,9
Chorvatsko X X X X X X
Taliansko 241 105 155 808 85 297 30 497 115 794 1,9
Cyprus 3 030 2 709 321 0 321 0,4
LotySsko 42 701 25 800 16 901 16 830 33731 17,4
Litva 44 886 31 584 13 854 8413 22 267 7,9
Luxembursko 2 030 1125 905 739 1 644 2,7
Mad'arsko 55 707 48 174 7 533 108 897 116 430 11,9
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Malta 175 91 84 0 84 0,2
Holandsko 31618 21 293 10 325 81 500 91 825 53
Rakusko 99 800 43 100 56 700 29 300 86 000 9,7
Pol'sko 193 963 141 419 52 544 7 639 60 183 1,6
Portugalsko 82 164 43 571 38 593 35 000 73 593 7,2
Rumunsko 154 630 115 432 39 198 366 39 564 2,0
Slovinsko 31746 13 150 18 596 13 496 32092 15,5
Slovenska

republika 37 352 24 278 13 074 67 252 80 326 14,8
Finsko 222 000 115 000 107 000 3200 110 000 20,0
Svédsko 346 901 165 059 181 526 14 938 196 464 19,4
Vel'ka

Britania 287 607 127 290 161 369 6 454 172 861 2,6

Legenda: stipce A — Zrazky; B — Evapotranspiracia; C - VnUtorny tok; D - Vonkajsi pritok;

E - Obnovitelné sladkovodné zdroje — spolu; F - Obnovitelné zdroje sladkej vody na 1000
obyvatel'ov

Udaj x znamena ,nie je k dispozicii*, pretoze minimalne obdobie, ktoré sa berie do Gvahy pri
vypocte dlhodobych priemerov, je 20 rokov.

Zdroj: upravené podla Eurostat, 2019

Udaje charakterizujtice situéciu so zdrojmi sladkej vody v EU-28 st v Tabul'ke 2. Vodné
zdroje sa vzt'ahuju na sladkd vodu dostupni na pouzitie v Uzemi a zahffiaji povrchové vody
(jazera, rieky a potoky) a podzemné vody. Obnovitelné zdroje vody sa pocitaju ako sucet
vnutorného toku a vonkajSieho pritoku. Hodnota vnitorného toku je vypocitana ako zrazky
minus evapotranspiracia. Pod evapotranspiraciou rozumieme vypar z pody pokrytej
vegetaciou. Inak povedané vypar z povrchu pody, vody alebo predmetov a odparent vodu
z prieduchov rastlin. Dostupnost’ sladkej vody v konkrétnej krajine zavisi predovsetkym od
klimatickych podmienok a vonkajsich pritokov. Pri celkovom mnoZstve vody je vyznamnym
faktorom Uzemna vel'kost krajiny.

Ako je vidiet' z Tabulky 2, tak najvacsi objem sladkovodnych zdrojov s dlhodobymi
roCnymi priemermi v rozmedzi od 172 000 do 197 000 miliénov m3 mali Svédsko, Franctizsko,
Nemecko a Velka Britania. Na opacnej strane, v ramci EU, su Malta (84 miliénov m3) a Cyprus
(321 miliénov m3). V absolutnych hodnotach sa zretelne prejavuje faktor Gzemnej vel'kosti
krajiny.

VysSiu vypovedaciu schopnost’ ma ukazovatel objem sladkovodnych zdrojov na
obyvatela. Ten sa tieZ povazuje za vyznamny z pohl'adu udrzatel'nosti vodnych zdrojov. Vodné
zdroje vacSiny krajin sa pohybuji od 1 000 do 10 000 m3 na obyvatela, ale v krajinach
bohatych na vodu moze byt podiel obyvatel'ov az 20 000 m3 (Finsko a Svédsko). Ako je vidiet’
z Tabulky 1, tak viac ako 10 000 m* na obyvatel'a dosiahlo v dlhodobych roénych priemeroch
aj Lotyssko, Slovinsko, Slovenska republika, Bulharsko, Mad'arsko a Irsko. Naopak pod 1 000
m3 na obyvatela dosiahli Cyprus a Malta.

Niekol'ko krajin dostava znacnu Cast’ svojich sladkovodnych zdrojov ako externy pritok.
Spomedzi ¢lenskych krajin v rdmci EU-28 malo najvyssia zavislost’ na cezhrani¢nych vodnych
zdrojoch Mad'arsko a Holandsko.

Na meranie vyuzivania vody sa pouziva aj tzv. WEI index. Index vyuzitia vody (WEI)
monitoruje nedostatok vody v urlitych oblastiach a vyjadruje vztah (pomer) medzi
poziadavkami na celkové odbery vody k dlhodobym priemernym mnozstvdm vyuzitelnych
vodnych zdrojov. Sleduje tak tzv. vodny stres, i ma dana krajina dostatok vody. Hodnoty
indexu vyuZzitia vody poukazuju na vel'ké rozdiely medzi krajinami EU Krajiny juznej Eurdpy
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(Spanielsko, Taliansko, Grécko, Malta a Cyprus) patria medzi krajiny trpiace vysokym vodnym
stresom (WEI nad 30 %). Jedna sa o krajiny s teplou klimou, obmedzenymi vodnymi zdrojmi
a pol'nohospodarskymi aktivitami (zavlahy maji vyznamny vplyv na odbery vody). Index
vyuZitia vody v krajinach strednej a severnej Eurdpy sa pohybuje na drovni 10 %. Slovensko
sa zarad'uje medzi krajiny (Svédsko a Chorvatsko) s nizkou hodnotou WEI (pod 1 % - pozri
Obrazok 1), tzn. Ze netrpime vodnym stresom a mame dostatok vodnych zdrojov.

Hoci z celkového pohladu vo vacsine eurdpskych krajin mnoZstvo dostupnej vyuzitelnej
vody vysoko prevysuje poziadavky na vodné zdroje kladené I'udskou spolocnost'ou, rozdelenie
vodnych zdrojov a intenzita ich vyuzivania nie je ¢o do priestorovych i ¢asovych charakteristik
rovnomerna.

Obrazok 1: Index vyuzitia vody v SR

WEI - Index vyuiitia vody (EZ)
2,0

0,0
2000 2001 2002 2003 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Zdroj: eurostat; enviroportal.sk

Je potrebné zdoraznit’ rozdiel medzi ocenovanim a spoplatfiovanim vody. Hodnota vody
je v alternativnych spOsoboch pouzitia doblezitA na raciondlne rozdelovanie vody ako
nedostatkového zdroja. Toto prerozdelovanie sa uskutoChiuje regulaCnymi alebo
ekonomickymi opatreniami. Spoplatnenie vody znamena pouzitie ekonomického nastroja na
ovplyvnenie spravania smerom k Setreniu a efektivnemu vyuZivaniu vody, dopytu
a navratnosti nakladov. Odraza aj ochotu spotrebitelov platit’ za vyvolané investicie do
vodohospodarskych sluzieb. Z uvedeného vyplyva znizovanie spotreby podzemnej vody pre
vodarenské Ucely i priemysel, socialne Ucely, vyraznejsie stipa vyuZzitie pre zavlahy ¢o bolo
nutné spoplatnit’.

Vyuzivanie povrchovych a podzemnych vod na zavlaZzovanie polnohospodarskej pody je
od 2017 spoplatnené. Nariadenie, ktoré schvélila vidda SR, hovori, Ze poplatky budu platit’
vietky fyzické osoby a pravnické osoby, ktoré podnikaju v polnohospodarstve a odoberajd
vodu na zavlazovanie pol'nohospodarskej pody v mnozstve nad 50 000 metrov kubickych.
Sadzba poplatku za odber vody na zavlazovanie predstavuje 0,001 eura za 1m?3. Zahradkarske
osady neplatia za odber vody na zavlaZovanie a su vyfaté z povinnosti platit’ za odber vody
na zavlazovanie. Spoplatnenie zavlahovej vody vyplyva z Partnerskej dohody medzi
Slovenskom a Eurépskou komisiou (EK) z roku 2014, podla ktorej mbZe Slovensko v rokoch
2014 az 2020 Cerpat’ 14 miliard eur z fondov EU. Jednou z podmienok, ktoré muselo Slovensko
splnit’ a je, ze musi spoplatnit’ zavlahovl vodu - zavlaZzovanie totiz povazuje EK za zat'az pre
Zivotné prostredie. V opacnom pripade mohli byt’ ohrozené projekty - pozastavené Cerpanie
fondov na projekty vodnej politiky ako vodovody, kanalizacie, Cistiarne odpadovych vod,
protipovodriové opatrenia a iné.
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ZAVER

Krajiny EU maju oproti inym castiam sveta relativne velké zdroje sladkej vody.
ZvySovanie dopytu po vode, nerovnomernost rozlozenia zdrojov, klimatické zmeny
a populacny narast sposobuj, Ze vodny stres sa nevyhyba ani Europskej unii. Podl'a odhadov
EEA je priblizne jedna tretina Uzemia EU bud’ trvalo alebo doCasne vystavend stresu z
nedostatku vody. Medzi Clenskymi krajinami EU ide najma o Cyprus a Maltu (kde bol
10 krajin s najvacsim nedostatkom vody na svete. Vodné hospodarstvo celi mnohym vyzvam
aj v stlade s Agendou 2030. RieSenie tychto problémov je mozné len integrovanym pristupom
pri prijimani opatreni v oblasti hospodarenia s vodnymi zdrojmi a ich ochrany v slvislosti s
problematikou vody, energetiky a priemyslu, pol'nohospodarstva, dopravy, odpadového
hospodarstva, regionalneho rozvoja, Uzemného planovania, cestovného ruchu, adaptacie na
zmenu klimy a pod., a to na horizontalnej aj vertikalnej Grovni. V ramci Agendy 2030 je 17
cielov udrzatelného rozvoja (SDGs), ktoré prijalo 193 krajin, novy univerzalny Standard pre
rozvoj, ktory mysli na vSetkych obyvatel'ov. Vd'aka zdmerom a indikatorom, s ktorymi sa v
plane tieZ pocita, bude meranie Uspechu ovela jednoduchsie. Tato univerzalna a nedelitel'na
Agenda vyzyva, aby sa do plnenia jej Cielov do roku 2030 - ukoncenie chudoby, rieSenia
nerovnosti a boja s klimatickymi zmenami - zapojili vSetci - vyspelé aj rozvojové krajiny, aj
l'udia. Bez tychto nutnych opatreni nie je mozné hl'adat’ prienik medzi ekonomikou a ekoldgiou
ako aj v racionalite vyuzivania vody ako prirodného zdroja.
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SPRAVA Z PODUJATIA

INFORMACNY DEN PRE I. STUPEN STUDIA V AKADEMICKOM
ROKU 2020/2021

Dria 6. (Michalovce)
a 7. februara 2020 (KoSice) sa
akademicka obec PHF EU opat’
raz stretla na Informacnych
diioch pre I. stupen Studia,
ktoré prilakali rekordny pocet
zaujemcov o Stadium.
Informacéného dria sa na EU v
Bratislave a KoSiciach zucastnilo
viac ako 2 000 uchadzacov.
Spolu 283 uchadzacov o
Stadium na PHF EU v KoSiciach
a Michalovciach privital
v priestoroch fakulty
organizaCny tim zostaveny zo »
zamestnancov fakulty a ¢lenov Studentského parlamentu ekondmov (SPE). Pre zaujemcov boli
pripravené prezentacie pre I. stupen Studia, kde sa okrem informacii o prijimacom konani
dozvedeli podrobnosti o ponukanych Studijnych programoch ekonomika a manaZment
podnikua obchodné podnikanie a zaroven o unikatnych moZnostiach Studia vratane 1. ro¢nika
organizovanej celoslovenskej Olympiade podnikovy hospodar.

Program pre uchadzacov o Stidium bol pestry
v Kosiciach aj Michalovciach. Pred a po hlavnej
Casti programu v KoSiciach mohli zaujemcovia
spoznat’ priestory fakulty, dokonca mali moznost’
zUCastnit’ sa redlnych konzultacii na externom
Studiu a zGcastnit’ sa interaktivnych hier, ktoré
pre nich pripravil SPE. Po privitani dekanom
fakulty, predstavila prodekanka pre vzdelavanie
praktické informacie k prijimaciemu konaniu na
I. stupen Studia, prodekanka pre rozvoj fakulty
a styk s verejnostou informovala Studentov
- o unikatnych moZnostiach stadia a hlavne
oOIymplade podnikovy hospodar ktoru PHF EU orgamZUJe ako celoslovensku sutaz pre
stredoskolakov v stvislosti s prijimacim konanim. V ramci programu informoval uchadzacov
o Studium prodekan pre medzinarodné vzt'ahy a informatizaciu o ponukanych mobilitach. Pre
uchadzacov v Kosiciach sme zaradili do programu aj putavd prednasku Ing. Dalibora Cicmana
— v sucasnosti skiseného podnikatela, ktory vybudoval po absolvovani Studia na PHF EU
uspesnu spolocnost’ s vyzivovymi doplnkami GymBeam. Tento rok boli okrem informacného
stanku Studijného oddelenia, pripravené aj stanky partnerov Ryba Kosice, Toyota Autolux
Kosice, T-Systems Slovakia a SPE. V Michalovciach porozpraval uchadzacom o Stddium
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o uplatneni svojich skdsenosti nadobudnutych stidiom na PHF EU v praxi v ramci svojej
prednasky Ing. Martin Bursak zo spolocnosti Syraren Bel Slovensko.

<udlk =
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Studenti a zamestnanci fakulty si zasl(Zia uznanie za pozitivne naladenie, poskytnutie
vyCerpavajlcich informacii a Ustretov spolupracu so spolo¢nym ciel'om — predstavit’ nasu
alma mater v tom najlepSom svetle. Difame, ze PHF EU poskytla Gcastnikom strednych skol
mnozstvo cennych informacii a pozitivnych dojmov, ktoré im pomozu v spravnom rozhodovani
o budldcom smere ich Studia. V porovnani s minulymi rokmi bol zaujem uchadzacov o Ucast’

.....

Studentov na PHF EU Kosiciach, ako aj na Pedagogickom pracovisku Michalovce.

Ing. Lenka Stofova, PhD., Ing. Petra Szaryszova, PhD.
Ekonomicka univerzita v Bratislave

Podnikovohospodarska fakulta so sidlom v KoSiciach
Tajovského 13, 041 30 Kosice

e-mail: lenka.stofova@euke.sk, petra.szaryszova@euke.sk
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